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or close to 30 years 
Women’s Network 
Australia (WNA) has been 

the leading women’s national 
networking organisation bringing 
women together from all around 
Australia, to share their stories 
and to celebrate their success as 
business owners and achievers. 
Many of these women have 
been pioneers, role models and 
mentors in their specialised area 
of excellence delivering quality 
products and services locally, 
nationally and internationally. 

With the increasing number 
of women now working in the 
micro-business sector including 
those that are home based and 
live in rural and remote locations, 
it has never been a better time to 
join WNA to Connect, Grow and 
Succeed through these amazing 
networking opportunities that we 
offer to our Members. 

As the WNA Owner and Chief 
Executive Officer, I am really 
excited about the future for 
WNA as we embrace the Digital 
E-volution and explore new ways 
of working together through 
our on and offline services and 
support for our WNA Members.  
Since buying the business in 
2017, I have invested my time in 
listening to our WNA members, 
business leaders and researching 
the opportunities to reach a 
broader target market via social 
media advertising and articles of 
interest that reflect the lifestyles 
and diversity of businesses that 
our WNA members own. 

What I love the most is being 
able to work in partnership with 
women who are entrepreneurial, 

F

Janelle Bostock

Chief Executive Offier 
 & Editor-in-Chief

janelle@womensnetwork.com.au

Editor’s Letter
micro and small business owners 
who through their economic 
contributions are empowering 
and inspiring other women to 
succeed in life.

In my first year at the helm of 
WNA, I have worked very hard 
with my team to deliver a fresh 
new look to the organisation 
with our new brand logo, 
reactivated our national member 
networks and launched our 
fabulous WNA E-Magazine while 
continuing to maximise and 
promote our WNA Members 
profiles and businesses on our 
WNA website and facebook page.  

As a small business owner and 
mother, I know the challenges that 
many women in small business 
struggle with to find that happy 
medium between spending time 
building the business networks, 
maintaining the family home, 
balancing the budget, securing 
a regular cash flow and looking 
for opportunities to expand into 
new areas utilising the Digital 
E-volution platform.

Having grown up in rural 
Queensland – on a dairy farm in 
Boonah, I know how challenging 
this can also be for women living 
in our rural and regional areas 
especially those that are not 
able to attend our face to face 
meetings or events that occur 
between normal business hours of 
Monday to Friday and 9am – 5pm. 
This is where our regular 1 Hour 
Zoom Business Building sessions 
provide a great opportunity to 
gain new ideas and to meet other 
members around Australia and 
promote your own business and 
services too.

My heart goes out to the families 
on the land in drought affected 
areas who are really doing it tough 
at the moment. Many women 
living in these rural and regional 
areas are soloprenuers and are 
finding new pathways in growing 
their business to help subsidise 
the running costs of the farm. If 
you have any suggestions on how 
we can continue to Connect, Grow 
and Succeed using the Digital 
E-volution platform, I’d love to 
hear from you. 

x x

mailto:janelle%40womensnetwork.com.au?subject=
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Quick Clique
PLUS CUP SIZE 
SWIMWEAR WITH SASSZ

Precision engineered and 
designed with a healthy dose 
of sass for ladies with plus-
cup breasts, the brand new 
bikini collection from Offshore 
Swimwear  brings colourful 
island living, contemporary prints 
and youthful cuts to GG-J cup 
customers – all with a structure 
purposefully designed to support, 
sculpt, contour and lift with 
no compromise on couture 
design credentials. Recognising 
that plus cup size curves have 
been sidelined for long enough, 
Offshore Swimwear aims to 
increase customer participation 
in the design process and actively 
encourages feedback. The first 
design to incorporate customer 
suggestions is currently in the 
early production phase. 

offshoreswimwear.com.au

THE MILLENNIALS 
WON’T MAKE THE CALL

In a recent survey undertaken by 
Citrus Group, the leaders in contact 
centre recruitment, it was revealed 
that 64% of Australian hate call 
centres.  Of those surveyed, it was 
18-25 year olds that declared the 
strongest negative feelings, with a 
huge 72% sharing that they had had 
a negative experience when dealing 
with a contact centre. 

With 57% of millennials saying they 
would reconsider using a brand 
in the future if they had a bad 
experience, it’s clear that brands 
are really missing out by alienating 
this age group when they call in to 
their contact centres.

citrusgroup.com.au

FFS IS COMING TO 
TOWN 

There’s some pretty exciting 
stuff happening in the world of 
Australian cinema for female film 
makers. FFS has identified film 
distribution as a real issue for 
films made by women and has re-
focused to become a distribution 
facilitator for such content. It kicks 
off with AACTA nominated, Strange 
Colours.

For Film’s Sake (FFS & formerly 
WOW Film Festival) provides 
opportunity and advocacy for 
female filmmakers. Moving 
from exhibition to direct film 
distribution, FFS kicks off 
with festival favourite, Strange 
Colours. Directed by Russian born 
Australian, Alena Lodkina, Strange 
Colours tells the story of Milena 
(Kate Cheel) who travels to remote 
opal mining town, Lightning Ridge 
to visit her sick and estranged 
father.  Milena finds a community 
of misfits and lost souls as she 
attempts to mend the fractured 
bond with her father (Daniel P 
Jones).

forfilmssake.org

 

SAFETY CRACKDOWN 
ON PRODUCTS  
SOLD ONLINE

The consumer regulator 
has revealed it is part of an 
international task force to boost 
the safety of products sold online, 
stating that overseas products must 
meet the same standards imposed 
on local sellers.

As part of International Product 
Safety Week, which runs from 12 
to 16 November, the ACCC has 
joined forces with the European 
Commission and some 24 
other countries to address the 
proliferation of products deemed 
unsafe being sold over the internet.

mybusiness.com.au

HAS THE NEXT 
FACEBOOK JUST 
LANDED IN AUSTRALIA?

A new social platform, which 
is backed by more than US$270 
million in venture capital funding, 
has just launched in Australia, 
aiming to better connect local 
communities and those that service 
them.

US-founded Nextdoor claims 
to have more than 210,000 
neighbourhoods across the US and 
Europe using its platform and has 
this week officially launched on our 
shores.

mybusiness.com.au

5 FAST FACTS AND SHORT SNIPPETS

facebook.com/WomensNetwork

@womensnetworkaus

wna-womensnetworkaus
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Big Deals & 
High Heels

athryn Eisman is the Australian 
born creator and founder of 
High Heel Jungle the website 

and blog, she is also a wife and mother 
of two; and, is certainly no stranger to 
navigating the jungle of modern life.

A pioneer in the “Psychology of Style”, 
she believes that what we wear is a 
direct reflection of who we are. Eisman 
is the internationally recognised author 
of two bestselling books - How To Tell 
A Woman By her Handbag and How To 
Tell A Man By His Shoes. Kathryn is also 
winner of Cosmopolitan Magazine’s Fun 
Fearless Female of the Year award and 
two time Emmy nominee. 

Her journey as fashion journalist, 
author, style psychologist, model, editor 
and style influencer has lead her to the 
launch of High Heel Jungle Apparel.  
A luxurious, fashion forward women’s 
sock line designed to elevate a woman’s 
mood and her everyday dressing.

Kathryn 
Eisman

K

cover story
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Q1.  What is the High Heel Jungle? How 
did it come about and who is it for?

I wanted it to be a really positive,  
uplifting space where women felt  
inspired but it was very real, whether  
it be through my celebrity interviews  
or articles. It’s everything from fashion  
to career - I wanted everything to be very 
honest and not some glossed over version.  
I wanted it to be both helpful and inspiring. 
I created the blog and we launched mid 
2017. There’s so many websites out there 
but we have been so embraced because  
that honest voice was missing.

Just because you’re a mum doesn’t 
mean you always want to read recipes 
for healthy food for your kids, and just 
because you’re a career woman doesn’t 
mean you just want to read about how  
to get a pay rise.

As modern woman we are all multi 
faceted and I wanted to have a destination 
that saw women in their totality rather 
than just pigeon hole them in to 
segregated categories.

Q2. High Heel Jungle Apparel is your 
new line of socks, where did this idea 
come from?

I’ve always been obsessed with fashion 
and I’ve written a couple of books about 
the psychology of fashion and really 
believe that people reveal themselves  
in the details. I became a fan of wearing 
interesting statement socks that were 
quite luxurious and individual. I would 
wear them to my interviews – one 
of my jobs is I’m the independent 
correspondent for Sunrise on channel 
and I would interview a lot of celebrities 
and they would literally stop the interview 
to ask about my socks. I have even had a 
couple take them off me.

I thought maybe it’s not just me that’s 
excited about this, maybe it’s a thing that 
other people are connecting to that no 
one else was doing. So I created High Heel 
Jungle socks and it’s exploded. I launched 

it a month before I gave birth to my second 
child and it has been non-stop.

Q3. As a multi faceted woman yourself, 
how did you navigate pregnancy, 
motherhood and working all while in the 
public eye?

I think the truth is that there is no 
roadmap; I think people you think have it 
figured it out are still figuring it out on a 
daily basis, that’s certainly true for me. I 
don’t have the easiest pregnancies. I had 
hyperemesis gravidarum. It was tough. 
I remember my husband had to go to 
Australia for 2 weeks and my knee and hip 
went out of alignment. I had a 4-year old,  
I was hugely pregnant and trying to launch 
this sock line and I’m literally limping 
around, I felt like my pregnancy was  
like Survivor.

I think that the most rewarding things in 
life are often the most challenging and I 
think when we get our head around that 
we don’t fear challenge as much. I was 
deeply passionate about launching this 
and with the feedback that I got, I felt that 
the timing was right. I loved the socks 
myself which is so important. I was still 
interviewing a few days before I gave birth 
and then two weeks after but I think that if 
you really love what you do, you don’t mind 
it; sometimes you have physical limitations 
to work around but it drives you. You may 
be limping across the room but your heart 
is full of excitement and that’s what it 
looked like for me.

Q4. You and your husband Simon 
Reynolds are Australian, how do you find 
living in the States?

I have been in the States a long time and 
I haven’t got even a dash of an American 
twang. We feel very much like we are 
Australians living in America and not a 
hybrid of the two, we both have incredible 
opportunity over here but we try and 
come back as much as possible. I work for 
Channel 7 in Australia and it’s a joy. It’s 
a network that I love and keeps me really 
connected to home. Siimon goes back 
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multiple times a year for his business. We feel 
very Australian in our heart and try to come back 
as a family a couple months a year.

Q5. You live in LA, what are the pros and  
cons of living a celebrity lifestyle and rubbing 
shoulders with the rich and famous?

In the last two weeks I’ve interviewed the cast of 
‘Crazy Rich Asians’ and Debra Messing. What’s 
wonderful about it is it makes you less star struck 
because you know you have a job to do. You walk 
in with a smile on your face but also a curious 
mind to try and understand these people. In many 
ways it makes you more grounded because these 
international mega stars are just like everyone else.

They have their successes but also their own 
personal challenges and you get to see that 
firsthand. I think when you're so far away it's  
easy to put them on a pedestal.

With my job and access to them I realise we are all 
pretty much the same and it has made me the least 
celebrity obsessed person I know. I love what I 

do and I still get excited and I don’t think that will 
ever go away but at the same time I find you’re more 
grounded in yourself and you realise that showbiz is 
a business and it’s a machine. You kind of get to peek 
behind the curtain a little bit and you realise what’s 
important is family and friendships and health and 
passion for what you do. 

For example I’ve spent a day with Kendall Jenner when 
she was getting ready for her first fashion week in New 
York. Sitting in her model agency, just her and I and she 
was practicing her walk before she had to go on show 
and she’s nervously preparing like anyone else would 
their first time doing something. 

Q6. You’re also an internationally recognised best 
selling author. Your books are amazing, can you tell  
us more about them?

Yes, so I have two. “How to tell a man by his shoes” and 
“How to tell a woman by her handbag”. I was so blessed 
both of them became international bestsellers and 
they really opened up the world for me in ways I could 
never of imagined. 
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What’s so great about books is that they are 
a completely non-visual medium and there’s 
such an intimacy in the connection you have 
with the reader. Its like you’re in their head 
talking to them and so you can try and make 
them laugh and try and make them think. For 
those two books it was really about bringing 
peoples awareness to the link between fashion 
and psychology; and how fashion which is so 
often accused of being so superficial is actually 
the opposite of that because it’s the visual 
expression of your inner world. You know, why 
do you choose to wear one item of clothing 
above all else? There as so many options at 
every price point, it says so much about sense of 
self, sense of humour, your aspirations and well 
beyond how many dollars you have in the bank. 

It was at the time people never really thought 
about that and more and more fashion is 
being used as a tool for change. I think people 
are seeing that it’s a really powerful tool for 
choosing who you want to be and what message 
you want to send to the world.

Q7. Failures, everyone has them, whether in 
business or anything else. Have you had them 
and how have you overcome them to move 
forward and become the businesswoman that 
you are today?

If you’re not failing it means you’re not trying 
hard enough. My husband wrote a book called 
"Why People Fail" and the blessing that is 
failure.

I’ve had countless moments where I’ve gone 
‘oh gosh that didn’t go the way I wanted’. I’ve had 
TV shows that end up rating really well and 
then ownership swaps hands and they have 
new ideas that may not include you. 

There’s lots of times where you go "oh I feel like 
a failure" but the truth is I’ve gone through so 
many and now I might lick my wounds for a 
little bit and then you go alright what’s next.

I think the most important quality a person 

cover story
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can have is resilience. No matter what field 
you’re in, if you're resilient and you have a 
failure, you just keep trying. 

Speaking of failure, I just read somewhere  
“the genius thing we did was that we didn’t give 
up” and I think there’s a lot to be said for that.

Q9. Social Media. Everyone has social media, 
part of the reason High Heel Jungle came 
about was to be an honest platform for women. 
We see so many celebrities or even friends 
posting about their amazing lives, how do we 
get past trying to measure up to this?

They always say that Comparison is the thief 
of joy, Social Media is a construct rooted in 
comparison so therefore it is dangerous by 
its very existence. But its also an amazing 
platform, you know it’s a democratisation 
of media, everyone can broadcast whatever 
messages they want and some good things 
have come out of that. I think there is a more 
diverse portrayal of beauty that we have never 
felt before. That is something that is a real 
positive that comes out of social media but the 
negative is that it is a false highlights reel of 
someone’s life. I often call it ‘Insta-sham’ – I 
feel that’s a more correct name for it. I think 
there are 2 aspects to it:

Is that just as women or anyone looks through 
fashion magazine, there has to be an 
understanding that these images have 
been Photoshopped and that this is not 
a true reflection of how even that model 

looked on that day so you shouldn’t compare 
yourself to them. That same knowledge should 
be applied to social media to know that this 
is not a true reflection of their life. No one 
is going to post a photo of their child having 
a tantrum while they quietly pop out to buy 
themselves a block of chocolate to deal with 
the stress

They’re just instagramming a photo of their 
avo on toast with the "#blessed".

So I think the awareness that its not real has  
to be kept close to peoples hearts.

We have to ask what’s a positive way I can use 
this platform for self-expression? How 
can I be the difference I’m looking for in 
this world? Even if it’s a beautiful shot you 

might caption it ‘3 tantrums later and here’s 
my family’ – I think when you connect in an 
honest way not only do people like you more 
but they like themselves more. 

No one has got it perfect, social media is good 
to showcase some highlights in your life. 

Q10. What are your 3 best tips for women  
in business?

Do something you’re 
truly passionate about because when you 
have you’re own business, everyday you 
are solving a problem that you don’t have 
the answer to and there are thousands of 
opportunities for you to want to give up. So 
if you don’t start off really loving it then you 
probably won't have the fortitude to weather 
the storm. As obvious as it sounds don’t do 
something that you think will just make you 
a lot of money, do something that you are 
passionate about because that  will keep you 
going when the going gets tough.

The power of lists – we are all juggling so 
many things in our lives, there seems to be 
so many different things going on that almost 
need constant attention and so if you do not 
write it down and get it on paper and out of 
your subconscious and order it in priority 
there’s just no chance that you’ll remember  
it let alone be able to do it. 

Continual education and commitment to 
working on yourself. Just because you’re not 
where you thought you’d be now doesn’t mean 
you wont get there. 

If you keep getting better and better, one day you'll 
end up with the best. Don't quit on yourself. 

AUTHOR
NATALIE WILLACY-SMITH

beinc.

beinc.com.au

facebook.com/highheeljungle

@highheeljungle

highheeljungle

1.

2.

tip # 1.

tip # 2.

tip #3
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T EAM WOR K … 
THAT’S HOW SMALL 

BUSINESS WILL THRIVE 
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n Australia, the hallways of 
government are being graced 
by more and more women 

entering political life, bringing a 
different flavour to decision making, 
especially to the lifeblood of the 
economy, small business. 

When it comes to small business 
heroes, there are three women, across 
three tiers of government who have 
joined forces to make the plight of 
small business less onerous and more 
productive. They are quietly working 
away in the background on key issues 
facing many in small business. 

They say a problem shared is a 
problem solved and by working 
together, the three are creating a 
powerhouse small business brains 

trust, focused on a single mission – 
helping small business prosper.

With a combination of business nous, 
statutory power, and the ability to 
capture people’s attention, Kate 
Carnell, Australian Small Business 
and Family Enterprise Ombudsman, 
Maree Adshead, Queensland Small 
Business Champion and Terri Cooper, 
Brisbane City Council’s Small Business 
Liaison, have done what seemed 
impossible across the many layers 
of Australia government. They’re 
working together, collaborating and 
making changes to make life easier 
for small business. While it is not part 

of their ‘job description’, the three see 
themselves as a team.

Yet, getting three tiers of government 
working together is not something 
that comes naturally. Kate Carnell says 
the secret is people. “The way to make 
it work is for people to get it working 
because there is no natural mechanism for 
this to happen within the system. Given 
one of the major issues for small business 
is red tape, the challenge for us working 
together is to try to make the pathway 
through the complexities so it is simpler,” 
she said.

When they talk, invariably the topic of 
red tapes comes up. It is the bane of a 
small business’ existence. 

“The issue with red tape is it’s cumulative 
– across local, state and federal 

government there are 
different forms for different 
stuff, yet none of these 
different levels talk to each 
other. One of the things small 
businesses tell us is working 
out all these requirements 
is a challenge. Add to that 
challenge, particularly 
for women, raising a 
family, running a home 
and a business, it becomes 
overwhelming,”  
Kate said.

Kate gets the challenges of 
running a small business, 
having owned a pharmacy 

in Canberra for almost 20 years. With 
an Order of Australia (AO), appointed to 
her in the Australia Day Honours list of 
2006, for her services and contributions 
to the Australian Capital Territory, Kate 
has dedicated her career to serving 
the community. As the Australian 
Small Business and Family Enterprise 
Ombudsman, she is a strong advocate 
for small business.

When the Queensland State 
Government appointed Maree Adshead 
as the Small Business Champion, it 
was to give small business an advocate 
who had experience in the private 
sector and to be a voice at the national 

small business policy table. Since her 
appointment in 2016, she’s been forging 
strong relationships and partnerships 
at federal, state and local levels. 

Maree has built three successful 
businesses, so she gets the realities of 
small businesses. “I am still involved in 
my own business and actively engaged 
in the business community. The reason 
we are able to make this work is our skill 
at networking and because of our joint 
experience in small business,” she said.

“It is a testament to our relationship 
because the more we can do together, 
the more we pull together, the more 
we can achieve. So many people see 
the government as a barrier; touching 
and interfering with their business. We 
are working together to simplify the 
experience.”

It works well. With a foot in all camps, 
each of the small business heroes 
knows what is going at all levels of 
government, giving them a unique 
perspective of how-to better advocate 
for small business.  

A big part of what Maree Adshead 
is doing in her role is helping small 
business navigate, connecting 
with government as the customer. 
“Sometimes the process of transacting 
with government is not easy,” she said.

Add into the mix, networking queen 
Terri Cooper, who recently transitioned 
into the role of Small Business Liaison 
with Brisbane City Council. With 
15 years in business, she is a fierce 
supporter of small businesses and her 
role with the Council is testament as to 
how vital this local government sees its 
part in all levels of the economy. 

Terri Cooper said singing their own 
praises is not something the three 
champions of small business do; they 
just get on and do the job, supporting 
business and each other. 

“A lot of time is spent putting out fires,” 
she laughed. “We liaise often, and it 
is great to know that if I come across a 
problem I am not sure how to fix, I can 

I

“...the more we 
can do together, 
the more we pull 
together, the more 
we can achieve.” 

in the clique
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take it to Maree or Kate. Whereas once 
upon a time, I’d have to say, ‘I can’t 
help you with that’.  Now we all work 
together.  Small business problems 
belong to all of us.”

Kate Carnell believes the more 
three levels of government, across 
the country, can do what Brisbane, 
Queensland and Canberra are doing, 
complexity and red tape can be 
reduced. “Technology is going to be what 
helps us do this,” she said.

Kate Carnell is a staunch advocate for 
more small businesses to embrace 
digital.  “Digital connectivity is moving 
from a ‘nice to have’ to a ‘need to have’,” 
she said. This applies to government 
departments as well.

“Technology allows programs like the one 
in NSW where a single portal for people 
to register a cafe with liquor licence 
has been streamlined.  There used to be 
something like 40 forms to fill out, taking 
up to 18 months to approve and now a 

platform has been placed over the top, so 
all the business person must do is enter 
their information once. That information 
can be assessed across different levels of 
government, in parallel not sequentially,” 
she said.

“That is team work.”

Maree Adshead agrees. She said the 
magic of making this happen for 
small business around three layers of 
government is data sharing.  “Then ask; 
is it better to simplify the legislation or the 
way we interact it with it?” she asked.  
“It is not enough not to bother because 
it is too hard. Our job, the job of 
government, must be to make life easier 
for small business. The good thing about 
working with Terri and Kate is we have 
the same goal post.”

The key comes down to all three have 
run their own small businesses. They 
get the challenges, the hiccups, the 
pain and frustration, the triumphs and 
hurdles most small business face daily. 
They’re not coming from an academic 

or bureaucratic perspective but real, 
coalface, grass roots, dirt-under-the-
nails hard yakka.

Maree Adshead said unless decision 
makers have been in business it is 
hard to understand the realities 
involved. “If you have not experienced 
it, it is hard to imagine the other side  
of the coin,” she said.

While we are taking about small 
business, it is important to 
acknowledge that while the almost 2 
million small businesses in Australia 
registered for GST and earning under 
$2 million, the solo operators who 
dream of earning $2million might be 
happy right where they are.

Terri Cooper said it is vital to 
remember there are different 
levels of small business. “We know 
not everyone of the 2 million small 
businesses in Australia are growing or 
want to grow beyond where they are.  
Around 1 million of these businesses 
are solo traders who want to stay solos; 

Kate Carnell,  
Australian Small Business and  
Family Enterprise Ombudsman
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businesses like tradies, micro business, 
and mums at home,” she said.

Maree Adshead said many of these 
micro businesses are the ones 
removing friction from our daily lives. 
“They are local and building trust. Yet 
the challenge is many do not identify as 
a small business. They see themselves as 
a painter, dog walker, or a shop keeper.  
This impacts how they access information 
and we need to work on how to empower 
these people to access the resources and 
help on offer,” she said.

Terri Cooper would love to see an 
official micro business category 
created. “This way these solo operators 
are not competing with a small business 
turning over up to $10m. The needs and 
challenges are different, and lumping 
them into the same group is not as 
efficient,” she said.

“With the way the economy is, there will 
be less and less jobs into the future and 
more solo traders who are seeking control 
over their income and own hours. I think 
we will see the number of ABNs increase 
over the next few years.”

The interesting thing about small 
business is the number of women 
starting their own ventures. According 
the 2016 Census, women make up a 
third of small businesses in Australia 
… and this figure is growing. The 
Australian Financial Review reported 
early this year there has been a 46 per 
cent increase in the number of female 

business operators in the country over 
the past two decades.

Impressive. Women are seeing 
problems and creating opportunities to 
fix them. 

Kate Carnell, who has been around 
small businesses since the 80s, said it is 
not just younger women making the call 
to go into business but older women 
as well. “They are deciding instead of 
going back to work, they will set up their 
own business. More and more are micro 
businesses doing their own thing working 
in the shared or gig economy, making 
their work fit with life,” she said.

Instead of the other way around.

The key to helping these new 
businesses thrive is making it easy to 
get started and keep going. Kate Carnell 
said a dilemma is around the fact that 
as a business grows the issue is how to 
resource it, especially given the current 
industrial relations format. “Do people 
take on employees or contactors or seek 
help through the gig economy?” she 
asked. “IR does not fit well with the way 
business is growing.”

One thing is clear from all three 
– the rise of women in business 
will grow exponentially. With this 
are key questions that must be 
asked. Maree Adshead said things 
like superannuation have to be 
addressed. “It has become an issue 
and in the next 10 years, given how 

many women are in business, it will be 
a bigger issue,” she said. 

The good thing is small business, 
regardless of whether it is run by a man 
or a women, has got three dynamos in 
its corner, prepared to ask and answer 
the hard questions. 

AUTHOR
ANNETTE DENSHAM

The Publicity Genie team

www.publicitygenie.com

Maree Adshead,  
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Terri Cooper, 
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Small Business Liaison
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K assandra Behrendt is the founder  
and owner of Pagoni The Label.  
She has been meticulously handcrafting 

exclusive one of a kind designs for over  
two decades. 

A self-taught designer, Kassandra has been 
honing her technique and skills and what  
started as a hobby has grown into a lucrative  
and fulfilling business venture. 

Kassandra taps into her Greek heritage with 
her flamboyant and unique designs creating 
jewellery to match her clients. Pagoni pieces  
are in high demand and have been featured  
on magazines covers, runways and high profile 
women across the globe. 

She is a survivor, mother, entrepreneur and 
pillar of the community. Constantly giving back, 
Kassandra creates and donates special pieces 

for charities including Red Rose Foundation and 
Friends with Dignity she is also a proud member 
of Soroptimist International. Her philanthropic 
tendencies combined with her eye for fashion  
and business savvy allow her to contribute 
 greatly to these causes.  

Known for her keen eye and sense of style, 
Kassandra has created a brand that epitomises 
empowerment and personifies bravery. Both 
attributes that she herself can claim. Kassandra 
is a power player, overcoming any obstacle 
with dignity and grace. She is an inspiration to 
fashion lovers and business minds alike. 

KASSANDRA
BEHRENDT

Power Player
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Behind every 
successful woman  

is a tribe of 
successful women 

who have her back.
OPRAH WINFREY
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To Stay or To Sell?

Dianna Jacobsen 
works nationwide 
with small business 
owners, supporting 
them through 
Financial & Business 
Development and 
Succession Planning, 
with a particular 
passion for rural 
families…. 

ith many areas of 
Australia suffering 
with drought, people 
in rural areas are 

facing assorted levels of crisis, both 
personal and financial. Collateral 
damage is alarmingly high, in terms 
of financial and family fall-out, 
with adverse mental health issues, 
divorces and deaths, sadly, still 
common occurrences. 

What is not so commonly known, 
however, is that there are 
solutions and options available, 
other than ‘do we stay or do we 
sell?’ In so many of the critical 
cases, if other alternatives were 
offered, the outcomes could be 
so very different. 

Some of the Options behind Farm Succession Planning

W The state of seasonal and financial 
affairs is, in many cases, forcing the 
hand of rural families, in regards to 
the age-old challenge of Succession 
Planning. However, unlike the age-
old dilemma of ‘stay or sell?’, there 
are now other options available. For 
rural families facing hardship, it is 
most definitely worth considering 
all of these.

For instance, many older farming 
couples are reluctant to embark 
on the Succession Planning 
exercise, as they see it as potentially 
triggering family arguments, 
financial stalemates, and, worst of 
all, the decision of whether to stay 
on the farm or leave their home. 
PLEASE know that this is navigable,
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and, with professional guidance, 
need not be unduly onerous, 
expensive, or acrimonious.

Firstly, consider debt 
restructuring, where there are a 
myriad of options. It is no longer 
a matter of dealing only with 
the big banks. There is a raft 
of other financial institutions, 
including a number of agri-
lending specialists, as well as 
other players in the rural funding 
space. Structured well, debt can 
be managed much more easily, 
reducing stress on the business 
managers. Debt can be used to 
leverage asset growth, maximise 
tax deductibility, or possibly meet 
Centrelink eligibility tests. It is 
important to work closely with 
an accountant in the process 
of debt restructure, as well as a 
good loans broker who will look 
across the ‘big picture’ for suitable 
solutions to each family situation, 
not just at one lending avenue.

Secondly, remember the old 
adage that the best way to eat an 
elephant is one bite at a time! Too 
often the family farm is too big, in 
terms of financial commitment, 
for the younger generation – 
either family members or new 
blood - to buy, particularly if 
other family members need to 
be paid out. Be sure to seek a 
suitably-qualified succession 
planning adviser for guidance, 
because there are bound to be 
ways in which this process can 
be broken down into digestible 
chunks! For instance, there are 
often multiple titles across a 
parcel of land; this allows the land 
to be purchased in stages, with 
staggered acquisition of titles, 
and a lease-to-buy option on the 
remainder. These can be funded 
through financial institutions, 
outside investors, or vendor 

finance, or some combination  
of these.

Thirdly, and importantly, there are 
ways in which the older generation 
can choose to remain in their home, 
should they wish. It is possible to 
include a ‘right to reside’ or ‘life 
tenancy’ in the legal clauses of an 
arrangement. It is critical to seek 
guidance from both a solicitor and 
a qualified financial planner in this 
case, who will guide the retiring 
farmers through the legalities and 
the maze of Centrelink eligibility 
tests. It could be that the land titles 
can be restructured accordingly, or 
perhaps the ownership transferred 
via a Family Trust or other vehicle, 
in order to meet eligibility for the 
older family members to attain 
appropriate home- or medical-care 
for their needs. Too often, when 
older people remain on their farms, 
even if the land is leased out, they 
are not eligible for aged pension 
or health care benefits, yet may 
not have sufficient funds to pay for 
these services, as their wealth is all 
held in illiquid assets. It depends, 
for instance, on how a Family Trust 
is structured (ask your accountant 
who the Appointor is as per the Trust 
Deed), or whether land is held in 
a Self-Managed Superannuation 
Fund, or other suitable structure, as 
to how the land asset is assessed by 
Centrelink. This also has a bearing 
on aged care accessibility and 
fees, so do discuss this with your 
financial planner. 

Another consideration is Stamp 
Duty, which can sometimes 
be averted through carefully 
considered transition of asset 
ownership, with some exemptions 
available for farmland transferred 
within families. 

Asset protection is often a concern 
too, and should be duly considered 
in selecting suitable tax entities 
to both hold the land and operate 

the enterprise (this doesn’t need 
to be the same entity), and ‘Estate 
Planning’ means liaising with your 
accountant and your solicitor to 
establish a sound structure for 
these aspects.

There are also organisations 
which match aspiring farmers 
with retiring farmers, connecting 
passionate younger people with 
suitable older farmers, with a 
view to leasing, buying, share-
farming, managing or mentoring 
arrangements. 

With suitable guidance, 
experience, and ingenuity, there 
are a number of ways in which to 
navigate the often-elusive path 
of harmonious farm succession 
planning. Most importantly, start 
early, seek professional advice, 
work towards a win-win outcome, 
and throw in a dash of creativity 
when designing the best result for 
each unique situation.  

*The author holds a number of financial 
and professional qualifications in this field, 
and wishes to emphasize that nothing in 
this article constitutes advice; rather, this 
is generic information, intended as a guide 
only, to induce respectful and constructive 
conversations within farming families. 

business clique
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SMALL BUSINESS

Stress to Success
Owning your own business can free you from the nine-to-five grind, help you tap into 
your passion, create financial opportunities and give you more control over your life.  
It can also keep you awake at night. In this article, small business owner and director  

of Home Loan Connexion, Tracy Kearey provides an abundance of guidance. 
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o what are some of the traps 
and trials of running your own 
business and what can you do to 
replace the stress with success?

CASHFLOW

Keeping enough money coming in 
to cover everything that needs to be 
paid out is probably the chief sleep 
depriver for small business owners. 
Many make the mistake of not having 
enough funds behind them to start 
with, putting unnecessary pressure 
on turnover from the outset.

The other error is not reflecting your 
true operating costs in what you 
charge for your products or services. 
All ventures, no matter how small or 
what business they are in, have costs 
– rent, wages, supplies, equipment, 
electricity, freight and travel, to name 
a few. Under-estimating the full cost 
of operating your business is one 
of the surest ways to strangle your 
cashflow. You might win work or sell 
lots of product based on your prices 
but if revenue doesn’t ultimately 
outstrip expenses, you won’t be in 
business for long.

Suggested solutions:

   Start with sufficient funds  
under your belt to cover running 
costs while you are building  
your business.

   Consider a small business loan or 
overdraft to help get you started 
and manage initial cashflow. 

   Create an accurate pricing model 
that factors in all your running 
costs and how much profit you 
need to make.

   If offering a professional service, ask 
for part payment up front.

THE LINE BETWEEN WORK  
AND HOME

You might have more flexibility with 
work hours when self-employed but 
many small business owners find 
themselves spending more time 
toiling than ever before, blurring the 
line between their professional and 
personal lives. Not only are long work 
hours taxing on you, the business 

owner, they can take a dramatic toll 
on your family and other important 
relationships, compounding your 
stress levels.

Suggested solutions:

    Set boundaries and be disciplined 
with your work hours. Find a routine 
that works for you and your family.

   Eat well and find time to exercise 
to help manage your fitness and 
stress levels.

    Make time for the most important 
people in your life. Maximise your 
flexibility to attend school events, 
read to your kids at bedtime, make 
a point of eating breakfast or dinner 
as a family, set a regular date night, 
steal a weekend away and catch up 
regularly with friends.

LACK OF HELP

It’s a catch 22 and a major source of 
stress for many small business owners 
– the need to wear multiple hats 
because of insufficient funds, or lack of 
revenue certainty, to take on extra help. 

Suggested solutions:

    You might be eligible for a grant to 
support expansion. The Department 
of Industry, Innovation and Science 
offers a wealth of online resources 
to support small businesses, 
including information on available 
grants, plus free business advisory 
services and workshops. Visit www.
business.gov.au/assistance

   Tap into extensive skills and 
knowledge without the burden 
of full-time wages by employing 
experienced part-timers, such as 
parents who are looking to keep 
their professional skills up to date 
but don’t want to work full-time.

    Talk to TAFEs and universities 
about internships or part-time 
employment opportunities for 
promising students.

     Find a trusted mentor who 
understands your challenges and 
can help you navigate growth. Many 
business people are willing to lend 
an hour of their time on a regular 

basis to impart their learnings 
and wisdom.

COMPLIANCE

Between Business Activity Statements 
(BAS), tax, insurance, superannuation, 
public liability, payroll, workers 
compensation and leave entitlements, 
small businesses face a stack of red 
tape, rules and forms. This is one area 
small business owners should not try to 
navigate on their own. There are plenty 
of ways to access business support 
for start-ups if you are prepared to 
be resourceful.

Suggested solutions:

    Get a good tax adviser who can not 
only help with your accounting 
but can make sure your business 
complies with the latest rules. Ask 
other business owners for their 
recommendations.

    The Australian Competition and 
Consumer Commission churns out 
regular updates for small business 
owners, including compliance 
requirements. Explore the many 
online resources and sign up to the 
Commission’s newsletters.

By tapping into these ideas together 
with the plethora of free resources 
available to small business owners 
you will be well on your way to 
achieving success. 

S

AUTHOR
TRACY KEAREY

Managing Director -  
Home Loan Connexion Pty Ltd

www.homeloanconnexion.com.au
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Business owners, especially women business owners of small to 
medium businesses, often forget a very important aspect of success. 
Marney Perna talks about ‘celebrating success’ both big and small. 

THE ART OF CELEBRATING

Success
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s a woman in business  
How often do you, find or 
make the time to celebrate 

your wins and successes?

How often do you, downplay or ignore 
the compliment of well done?

Why are most men better at doing this 
than the majority of woman? 

“The more you praise and celebrate 
your life, the more in life there is to 
celebrate.” - Oprah Winfrey. In other 
words, you reap what you sow! 

Now there are several reasons why 
achievements and wins are not 
celebrated and one such reason 
is time. Women are often so busy 
being busy that they move from one 
project to another without a break. 
However, when they take the time to 
celebrate, they are doing something 
very important.  They are creating and 
forming neural pathways that trigger 
the feelings of achievement. 

The brain, the body’s master computer, 
records all feelings, circumstances 
and emotions of each and every action 
done, and creates files. These files do 
record the positive/negative or neutral 
energy responses. These imprints 
are recorded into our subconscious, 
thus creating a scale of reference with 
which to judge a similar experience. 
It’s important to understand the brain 
doesn’t really care which response is 
accessed when a similar circumstance 
comes up. It will default to the highest 
energy reaction. By anchoring the 
celebration, the default reaction will be 
one of happiness. This will instigate the 
release of happy endorphins of success. 
It is also important to know also that all 
positive acknowledgments of success 
add to the particular story file: big or 
small, perceived or actual.

“Collaboration, celebration and 
gratitude create impressions of success 
in your subconscious, so that you may 
create future experiences in which you 
feel celebrated and grateful” - 
Loral Langemeier

Celebrations can take many forms 
including: 

  High Five Yourself

  Phone a friend or colleague

   Sharing via a business newsletter  
or social media

  Nominating for a business award

  Voice your excitement out loud 

   Throw a party, special dinner  
or specific celebration

By celebrating the successes, big and 
small, helps to build reserves of success 
memories that can keep one motivated 
and happy. Small successes are often a 
precursor to bigger ones and all steps 
forward are positive.

“Celebrate what you’ve accomplished, 
but raise the bar a little higher each 
time you succeed” - Mia Hamm

So why are men better at celebrating 
success? One reason is their brains 
are wired differently, they respond 
and react to a primitive reflex similar 
to an ape beating his chest. This act of 
bravado is designed to tell everyone 
they are the biggest and best and 
to scare off any competitors. It also 
stimulates male hormones that respond 
to feelings of strength and a positive 
mindset. This primitive reflex goes back 

to an ancient time when the men were 
the hunters and gatherers.

Female primitive reflexes were more 
the nurturer and protector. Their 
primitive reflex influences didn’t 
need to show off, unless they felt 
their young were under threat.  
Then watch them roar!

In general men are not as affected 
by the tall poppy syndrome, being 
more inclined to back themselves 
confidently, even if they don’t always 
believe it to be true. A fake it, until 
you make it confidence! Women 
often worry about being seen as too 
pushy and are often less confident 
and generally more inclined to 
celebrate another’s achievements 
than their own. 

However, we can bypass these 
generalisms by remembering a time 
when women were encouraged to 
have a go, clapped when they achieved 
even small steps, celebrated with at 
each and every milestone regardless 
of how long it took them. Remember 
back to the formative years, when 
celebrating achievements was simple 
and easily done. The neural pathways 
of success were formed but they  
may have been forgotten or lost  
by the complications of our teens  
and beyond. 

Its time to reclaim and reignite the 
positive neural pathways of success 
celebrations and as confidence grows 
and expands, you in turn then become a 
light for others to follow and look up to. 

“Success is not about the money you 
make, it’s about the difference you 
make in people’s lives”  
- Michelle Obama

Learn to cultivate and enjoy the  
‘Art of Celebrating Success’!  

A
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Take time to celebrate so you can 
write and publish your book

time for ourselves. Regularly, people 
are surprised by two key findings in 
the analysis. One being that we don’t 
work the number of hours we think 
we do, and secondly, there are many 
opportunities for us to take the time 
to celebrate in between all the other 
craziness that we have on in our lives.

Whether you agree or disagree with the 
work of Vanderkam, is not as important 
as any lessons you discover using her 
process. Take a closer look at how you 
spend your time. What do you do well? 
What could you do differently? Are 
there times in your schedule that could 
be better utilised? Is there more ‘free’ 
time than you realised?

With a new view of your calendar, 
could you manage your time 
differently? Are you able to see 
spaces in your week that you have not 
taken advantage of before? Are there 
moments in your week that you can 
reflect on that you should celebrate?

Celebrating moments in business, 
and in life, can be a way to start a 
framework for a book. While you will 
need to stop celebrating for a short 
period, while you concentrate on 
your writing, you will certainly be 
able to celebrate once you publish 
your book. You may not be able to 
make the gift list this year, aim for 
the next holiday season.

Another option, if you want to 
continue to celebrate, could it be to 
organise a writing party with your 
friends. Stay together for two, three 
or more days and see what comes out 
of your mind and onto paper.

s we head into what is 
commonly named ‘the silly 
season', we often take the 

opportunity to gather and celebrate 
with friends, family, work colleagues 
and whoever else we normally don’t 
seem to be able to catch up with 
over the course of the year. Use 
these interactions to inspire your 
book writing.

It is important to celebrate and enjoy 
who you are, with those around you. 
It is also important to know when the 
celebration needs to be paused so 
that you can keep your commitments 
to yourself and your customers. As 
people in business know, there are 
plenty of early mornings and late 
nights, keeping to deadlines,  
to ensure that the work is done.

While some people would say this is 
the ‘dark side’ of running a business, 
this also means that you have an 
opportunity, as a business owner, 
to consider how you operate on a 
day-to-day basis. This provides you 
opportunities to celebrate what you 
do, even if it isn’t as Lionel Richie sang, 
‘all night long’. However, in between 
those deadlines, you can give yourself a 
minute or two to celebrate.

Laura Vanderkam in her book I Know 
How She Does It – how successful 
women make the most of their time, 
explores utilising a spreadsheet and 
creating a mosaic of how you spend 
your time each day. She suggests filling 
in the sheet for one week to enable 
reflection upon the hours worked and 
time spent with friends, family and 

Great things happen when you have a 
support group around you, who are also 
focused on the end result – perhaps 
call your group ‘Booked out this 
weekend’. There are many ways you 
could theme your weekend, to ensure 
you keep at your writing. This can be 
a way for you to get the best of both 
worlds. What do you think?

How can you use the holiday season 
as a time for focused writing and 
publishing? Do you prefer to do 
it alone? Would you prefer to be 
amongst your peers? Understand your 
comfort zone, leverage it and use it to 
your advantage.

Will you shut down your phone and take 
some quiet time to put your thoughts 
on paper? Will you bang your drum, 
loud and proud and shout out your 
thoughts for your book?

No matter what you prefer, choose your 
method and get cracking.  

A

AUTHOR
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Creative Director, The Story Curator
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Get your FREE course prospectus today at 
(https://tinyurl.com/WNA-AD) 

or call 1300 969 367

Help your clients break through psychological barriers and poor 

eating behaviours with the Government Accredited Certificate IV 

in Weight Management (10576NAT)

Enhance Your Career

Course delivered by the Australian College of Weight Management. 
Qualification issued by RTO #32107 (Online Fitness Pty Ltd).

Get your FREE course prospectus today at

collegeofweightmanagement.com.au

or call 1300 969 367

http://collegeofweightmanagement.com.au
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Here’s to  
strong women,

May we be them,
May we know them,
May we raise them.

SARAH JONES
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hen Dr Elizabeth Kirk, decided to 
rebrand her specialised ergonomic 
business, she consulted with Seriously 

Trademarks for assistance with trademarking 
her new name. What she discovered was that her 
chosen name wasn’t an ideal representation of her 
business, and rebranding was more involved than 
simply choosing a new name.

THE DO’S AND DON’TS OF CHOOSING A NAME

There are a few rules to follow when choosing a 
new business name, and the fact that it’s available 
as a trading name doesn’t mean it’s possible to 
trademark it. It is important to note that even 
though a name can be trademarked, one must check 
if there is an existing business with that name in 
Australia. The reason for this is you do not want  
to ‘rebrand’ with a name that is already existing. 

A brand name should be unique, and not a copy 
of someone else’s business. This is both to help  
a business stand out from the rest and to prevent 
any legal repercussions which might arise from 
appearing to mimic another existing business. 

For a brand name to be successfully trademarked, it is 
best to avoid using the following when coming up with 
a business, product or services name for a brand: 

(i)  personal names, both first and last names 
(Michelle, Smith, Jones), 

(ii)  geographic locations here and overseas  
(St Kilda, Sydney, Auckland), 

(iii) and descriptive terms within an industry

When choosing a new brand, it is essential to 
ensure domain names are actually available, 

W

Beyond Ergo
A Case Study in Successful Rebranding



35       Women’s Network Magazine

including .com, .com.au, .net, or 
.org if applicable. It’s important 
to secure the domain names, for 
the purposes of expanding the 
business and to reduce the risk 
of confusion when consumers 
conduct an internet search.

As well as obtaining a domain 
name, it’s worth investing in a 
graphic designer for the creation 
of a distinctive logo. Having a 
professionally designed logo can 
really bring a business to life and 
ensures a unique image which is 
less likely to be challenged when 
trademarking. Ensure copyright is 
assigned to your company when a 
logo is created, if not, the graphics 
designer will continue to own 
the copyright to your logo even 
though you had commissioned the 
logo to be created.

The trademarking process takes 
up to eight months in Australia, 
therefore once a name is created 
and agreed upon, the trade mark 
should be applied for immediately 
to ensure ‘first to file’ and ‘first to 
use’. This position is ideal as there 
will be no debate in the future on 
who is the rightful owner.

BEYOND ERGO

Dr. Kirk’s original brand was 
Practical Ergonomics. This brand 
provided consultancy and training 
services for occupational health 
and safety. Prior to engaging 
Seriously Trademarks, Dr. Kirk 
had decided to rebrand Practical 
Ergonomics to Get Comfortable, 
and was seeking to trademark  
the new name.

During the trademark research 
process, it was discovered that 
the majority of the trade mark 
applications on the trade mark 
database for “comfortable” were 
for bed mattresses and furniture. 

As her business specialised in 
office ergonomics, this wasn’t an 
ideal choice as the brand could 
be misrepresented as being a 
furniture company.

As branding experts with 
trademark expertise, Seriously 
Trademarks requested permission 
to test the new name with HR 
(Human Resources) Managers 
within their contact sphere, who 
were key in engaging Dr. Kirk’s 
consulting services in ergonomics. 
The feedback from HR Managers, 
was that the word “comfortable” 
was a clever name for ergonomics 
but did not sit well with them as 
it suggested a degree of apathy. 
The HR managers indicated 
that they wanted to encourage 
their employees to do their best 
and being comfortable gave the 
impression of disinterest and 
settling for the status quo.

This is a good example of 
how a descriptive term may 
be misconstrued. While “Get 
Comfortable” was applicable to the 
service provided in ergonomics, 
it didn’t resonate with her target 
clients, who are key to growing and 
developing her business.

It was important that the chosen 
name for Dr. Kirk’s business 
had some indication of what 
she offered. The original name, 
Practical Ergonomics, emphasised 
the need to manage discomfort, 
injury and illness associated with 
office-based work. However, as 
it was descriptive it could not be 
trademarked within her industry, 
and anyone could have promoted 
‘Practical Ergonomics’ as their 
business name.  

Based on marketing research and 
feedback from her target market, 
the name “Beyond Ergo” was 
chosen. This new name reflects 

everything connected with 
ergonomics and beyond.  
“Beyond Ergo” is unique, 
recognisable by the target 
market, and easily connected 
with the correct industry - and 
not mattresses! Ergo is not a 
descriptive name within the 
ergonomics industry.

Although Dr. Kirk started out 
wanting to trademark “Get 
Comfortable”, she was open to 
feedback and spent more time 
working on the creation of 
her new brand name. A well-
researched and chosen brand 
name can make a huge difference 
to the outreach of a business. 

Dr. Kirk is one of the leading 
researchers and trainers in 
Australia for office ergonomics, 
and her business rebranding  
has helped reflect her expertise 
and professional standing within 
the industry.

Her new brand has the  
following domain name: 
www.beyondergo.com.au 

AUTHOR
BINH REY

Managing Director - Seriously Trademarks®

www.seriouslytrademarks.com.au
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“invaluable” 
Harriet O’Sullivan 

Allianz®, Ecommerce Sales & Marketing Manager

“Seriously Trademarks®, assisted us with registering 
our trademarks for NZCovered®, our new insurance 
line of products. Binh provided us with advice 
and guidance on trademarking, her expertise on 
registered trademarks both in Australia and New 
Zealand was invaluable and I appreciated the way 
she kept us well informed throughout the whole 
process. Thanks Binh.”

“best result” 
Kristina Serdar (MD) & Jasmin Romic (CEO) 

Quiddity®

“We would highly recommend Seriously 
Trademarks. Binh and her team are very 
experienced and were able to negotiate  
terms to get us the best result possible.”

Protect your success
Protect your brand

TRADEMARK WITH US.
Affordable protection for
your business brand!

WHO ARE WE?
Seriously Trademarks® is a boutique trademark 
consultancy firm with offices in Australia and 
New Zealand. We specialise in business 
trademark brand protection for firms of any 
size. We help individuals and companies 
register their trademarks in New Zealand, 
Australia and the rest of the world to ensure 
their most important assets are protected.

We love helping clients find new brand 
names, if the brand they had in mind is not 
trademarkable.

It’s what differentiates us from other specialist 
trademark firms.

DID YOU KNOW?
• That your company name and trading name

does not protect your company from use by
competitors.

• Your domain name does not provide any
protection.

• Even trading history does not protect your
brand from being taken.

None of the above scenarios protect your 
brand, only a trademark protects your  
brand legally.

WHY CALL US?
• Find out if your brand is protectable as a

trademark in Australia

• Find out if your brand is unknowingly infringing
on a current registered trademark

• Find out if your brand is protectable overseas

• You can’t find a good brand name for your
business, product or services that would be
able to be trademarked

• We are friendly and happy to chat to you about
your brand

IS YOUR BRAND
PROTECTED?
DON’T RISK IT!

TALK TO US TODAY

For a no-obligation consultation about your options please contact: 
Phone 1 300 118 123 or Email enquiry@seriouslytrademarks.com.au 

www.seriouslytrademarks.com.au



37       Women’s Network Magazine

ENHANCING SMALL BUSINESS
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young Sydney 
entrepreneur and mum 
invested $100,000 into 
developing Australia’s 

first-to-market beverage, 
hemp water. Natalie Moubarak 
developed +hemp, Australia’s 
first and only hemp-based water, 
after an 18-month journey. Just 
days after its development, it’s 
taken the drinks industry by 
storm – already being stocked in 
46 retailers including selected 
IGA supermarkets and BP petrol 
stations. 

She faced rejection from 13 beverage 
manufacturers, 19 distributors, 
seven food technologists, Facebook 
and Instagram. Yet that didn’t stop 
31-year-old mum of two Natalie 
Moubarak from investing her own 
money into launching a first-to-
market beverage. Now, just days after 

the product has been delivered, 
+hemp is already stocked in 46 
retailers. Natalie is on track to sell 
65,000 units by Christmas.

Natalie’s against-the-odds journey 
highlights the determination 
of a businessperson and the 
risk-taking and self-belief of an 
entrepreneur. She honed her 
tenacity in her 10-year-career as a 
real estate agent in the industry’s 
most challenging sector: new 
developments. She learned how 
to face negative market feedback 
when, four years ago, she turned a 
rundown shop in Sydney’s Earlwood 
into an organic and vegan café. Not 
only was Earlwood not the ‘right’ 
market for such a café, residents 
told her it was in the wrong street 
and would go under. Determined 
to prove them wrong, Natalie began 
making a profit in the café’s third 

month, two years later selling it for 
a 45 per cent profit. 

In 2016, Natalie began tracking the 
legislative journey for hemp-based 
foods. She wanted to be first-to-
market with a high-quality natural 
hemp water, and personally banked 
on her belief that hemp would soon 
be legalised as a food.

Natalie knew the keys to a 
successful water would be high-
quality Australian-grown hemp, 
and a natural process that would 
mix water with oil derived from the 
seed. She visited multiple hemp 
farms across Western Australia, 
Queensland, Victoria and South 
Australia. She spoke with hemp 
industry experts and eight food 
technologists – bringing on board 
two – to work out how to process 
hemp with water. She did market 

This 31-year-old entrepreneur and mum invested her own  
$100K and 18 months into developing Australia’s most exciting, 
first-to-market beverage. Days after its development, it’s taking  

the drinks industry by storm.

A

http://www.plushemp.com.au
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research with students. She met 
with manufacturers and bottlers. It 
would have been easier for Natalie 
to get the drinks made overseas – as 
only two Australian manufacturers 
were able to carry out reverse-
osmosis water filtration together 
with aseptic technology. She carried 
out paid trial testing over 12 months 

and turned her kitchen into a lab. 
She trademarked the brand name. 
She put $100,000 of her own funds 
into the entire journey, including 
branding. Many doors closed for 
Natalie during this period, and 
friends and family told her she was 
risking too much money and time 
into a product that might not take off.

Hemp was legalised as a food in 
Australia in November 2017 after 
a major review by Food Standards 
Australia New Zealand. It is a 
strain of the cannabis plant, but 
contains negligible traces of 
tetrahydrocannabinol found in 
cannabis. Natalie worked hard to 
source a hemp oil that had nil levels 
of tetrahydrocannabinol.

One risk Natalie didn’t take was to 
sell and market before she had the 
product in her hands. This month, 
in selling her first product run, 
Natalie cold-called distributors 
– many whom declined to meet 
with her – and more than 50 food-
service venues. While Facebook 
and Instagram wouldn’t let her 
advertise, her organic posts were 
shared rapidly and some cafes 
and fitness centres in Sydney, 
Melbourne and Queensland –  
and even the US – asked to  
stock the product. 

Natalie’s luck kicked in when 
she brought samples to a Sydney 
petrol station. A rep. from a major 
beverage distributor was there and 
organised a meeting with his team a 
few days later, where they accepted 
+hemp on the spot. The distributor 
told Natalie she had one final 
problem left: will she have enough 
stock to keep up with orders! That 
was two weeks ago. 

Now, Natalie is on track to sell 
65,000 bottles by Christmas – and 
she isn’t stopping there! She has 
plans to release new flavours later 
this year and expand globally.  

AUTHOR
MARCRINA LIM

PR consultant - The Ideas Suite
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She faced rejection from  
13 beverage manufacturers, 
19 distributors, seven food 
technologists, Facebook  
and Instagram.

Natalie Moubarak
CEO & Founder of +Hemp
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Turn your inner critic  
into a coach 

Mindshift for your Success: 
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Turn your inner critic  
into a coach 

“Self image sets the  
boundaries of individual 

accomplishment”
- Maxwell Maltz

Self image is probably the 
most empowering concept that 
once understood is your key to 
everything, creating the results 
you really want in your business 
and your life. Your mind controls 
your body and your body controls 
your actions and then your 
results. If you want your results 
to change,you must change what 
is in your mind as this is what 
controls your behavior.

Never beat yourself up. You have to 
be your own coach, an encourager  
a supporter.  

When you are in business quite 
often you have to make 
decisions and back 
yourself when everybody 
else is telling you to do 
the opposite. Sometimes 
it will be like you are the 
only one on your team. 
This takes courage and 
pertinent decision-
making. 

Rather than questions 
yourself, have the 
courage to move away from 
the masses and go in to bat for 
yourself. To do this you will need 
to become aware of your inner 
critic and self talk. 

What does the inner critic usually 
do? It berates you, tells you that 
you aren’t good enough, that 
you can’t do that, that you aren’t 
confident enough. It compares you 
to others, makes you feel guilty, and 
continually judges you.  You would 
never speak to anyone else the way 
you speak to yourself – Right? 

This is more common than you 
realise. Some people are born with 
the mindset and subconscious 
program that they can do 
anything; they believe anything 
is possible and they have the 
confidence to back themselves.    
The majority of people are born 
with that inner critic that is self-
sabotaging their success. 

If you are critical towards yourself 
it is only going to chip away at 
your self-image. Your self-image 
is stored in the subconscious part 
of your mind. It is how you see 
yourself based upon your genetic 
and environmental conditioning 
along side your own experiences.  
It is the belief, the opinions that 
you hold of yourself. If you are 
not happy with the results in you 
business and your life is where you 
will need to make some changes 
and build a new self-image 
paradigm. You need to understand 
how your self-image is formed and 
how it is serving you right now for 
failure or success. 

time you are empowering yourself 
and saying, “Come on lets get this 
thing moving” you begin to move 
towards the results that you want.  
Be kind to yourself. Tell your self 
that you can do it. Be enthusiastic. 
Have a great attitude inside and 
out. Your self-talk will be huge in 
transforming your confidence and 
results in business. 

If you make a mistake, own it 
and move on – be done with it. 
Do not focus on anything around 
it. Everyone makes mistakes. It 
is part of your growth.  See them 
as learning opportunities.  You 
have to get yourself mentally 
up to standard. What you focus 

on expands. You want to 
focus on the solutions and 
opportunities ahead of you. 

Celebrate you and create a 
strong, confident self-image 
that will move you in the 
direction you want for yourself 
and your business.  

I love what Maxwell Maltz shares 
in his book Psychocybernetics – a 
must read!! “Your goals in life are 
filtered through your self-image, and 
if they are inconsistent with the self-
image, they are rejected or modified.  
By discovering how to alter your 
self-image, you end its conflict with 
your goals”.

You cannot afford to be critical.  
Every time you are critical towards 
yourself you are taking yourself 
further away from where you want 
to be. You have to become aware 
of how you actually talk to yourself 
and change it.  No more berating 
yourself, calling yourself stupid, 
dumb, not good enough. No self-
criticism and no complaining.  
You would never treat another 
person the way you treat or speak 
to yourself and it has to stop. You 
have to start treating yourself as 
the most important person and 
be encouraging of yourself. Every 

AUTHOR
RACHAEL DOWNIE
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www.rachaeldownie.com.au

business clique

http://www.rachaeldownie.com.au  


42       Women’s Network Magazine

LET’S CELEBRATE 
WHY WE network!
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aving established a Financial 
Planning business 19 years 
ago, I for one can really 
attest to the fact that without 

networking a business may struggle to 
grow, especially a service business.

My husband Steve and I initially set 
up our own business as we had made 
a fantastic strategic alliance with a 
referral partner ,through our Corporate 
Banking background ,who needed more 
than bank products to be able to refer 
their clients to for advice.

So we went out on our own and using 
this referral source generated income 
to set ourselves up in offices , became 
accredited with many providers of 
services and products, and gathered 
staff around us to best serve the 
clients being referred to us.

Within 18 months the referral partner 
ceased referring to us as they went 
out of business, from no fault of their 
own, and we were left with clients 
but no new business coming in. 
Disaster loomed and we had nothing 
to celebrate!!

We had 4 teenage children to finish in 
education, staff and rent to pay, not 
to mention our own household bills 
and mortgage. We need new business 
as back then the bulk of our income 
came at the time of the initial advice.

People don’t usually decide on 
their own initiative that they 
need a financial planner for their 
investments, superannuation and 
personal insurance. They are instead 
after recommendations to someone 
who is trusted by one of their 
contacts, or referred by someone like 
their Accountant or lender. 

We needed a steady stream of new 
clients and started networking to 
meet new referral partners and 
strategic alliances who could refer 
to us.

Fast forward to 2018 and we are still 
networking and are still receiving 
referrals from alliances made back 
in the early 2000’s who are also our 
clients. Some new fantastic strategic 
alliances have been formed and we 
have also managed to get a strong 
network of trusted people we  
can refer our client network to,  
for all of their other needs other 
than our services.

We celebrate the fact that we knew the 
value of having clients referred to us, 
especially on a personal level.

We celebrate our strategic alliances 
formed and that our business has not 
only survived but has also grown and 
is now widely recognised on a national 
level in the financial services area.

Without networking we know none  
of this would have been achieved.

Why do I celebrate networking?

Apart from it providing a steady 
stream of new clients to Arrow Focus 
on Wealth www.focusonwealth.com.
au  I have also been able to form my 

own business helping others in the 
form of workshops to grow their 
business’, the same way as I have, 
and it has enabled me to become an 
international speaker and coach, Be 
Seen Get Known Make Money Pty Ltd, 
www.janetculpitt.com.au . 

I am so grateful for networking and 
that’s why I celebrate it.

I have a client referral and rewards 
programme running for my financial 
planning business as well as 
regularly hosting a client networking 
“Focus Group” in our boardroom 
to help all businesses grow and 
expertise to be shared.

It has bought the following to life for us:

  Clients 

  Exposure 

  Leads 

  Earnings

  Business 

  Referral 

  Ambassadors 

  Trust 

  Education 

Over the years I have joined 

manynetworking groups. I’ve run my 
own groups and helped lead others. 

Women’s Network Australia is one that 
I truly support and love the valuable 
members and the benefits available.

I’d love to hear from you what ideas 
you have adopted in your business 
bought about from your own 
networking. Please contact me at 

H

We celebrate our strategic alliances 
formed and that our business has  
not only survived but has also grown 
and is now widely recognised on  
a national level...
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Celebrating 
Women!



47       Women’s Network Magazine

HE CHARACTERISTICS 
OF AN EMPOWERED 
WOMAN

Whether we’re empowered or not, 
let’s celebrate us as women. As people 
who do the most amazing job to keep 
relationships, families, communities 
and nations rolling along smoothly, as 
best we can.

We women simply don’t spend enough 
time celebrating who we 
are and what incredible 
value and gifts we bring to 
those around us and the 
world in general.  As the 
Dalai Lama said, the ‘world 
will be saved by women.’  

So, let’s celebrate us.

WHAT DOES AN 
EMPOWERED WOMAN 
LOOK LIKE?

We’ve all seen what we 
think an empowered 
woman is.  She walks 
down the street or into 
a meeting, head held 
high, shoulders back, 
with a confidence in her 
walk that we often envy.  
She just seems to know 
herself.  Nothing seems 
to shake her.

Others remark about her strength 
and self-confidence, but what does 
she have that we truly admire?  What 
is it that she does or has that makes 
us see her as an empowered woman 
who seems to have everything under 
control?   The same way we want to 
have everything under control in our 
work, in our relationships and in 
ourselves?

Defined as ‘powerful, strong and in 
control’, empowerment is what we 
women all strive for in some way. To 
be in control of our lives, to have the 
freedom to make choices we want to, 
to be able to go where we like and do 

what we like so we can live happy and 
productive lives.

Yet, many things count against 
modern day women becoming 
empowered.  Gender inequality is at 
the crux of the problem, and is rife 
in leadership, business, politics and 
all facets of life. But still we need 
to try and thrive and rise above the 
adversity we experience in any way  
we can.  And many women do.

She has presence. She walks into 
a room and her body language, 
confident and upright, makes 

impact.  People know when she’s 
arrived. She’ll shake everybody’s 
hand, looking at them straight in the 
eye with a warm smile on her face.

She is well presented. She takes 
pride in her appearance and 
dresses well and is well 

         groomed. She dresses 
appropriately for any 
occasion and makes the 
effort to look the part.

She is approachable 
and personable. She 
smiles warmly, is 

encouraging and open and 
you can feel comfortable 
with her.

She holds her own in 
any situation or in 
front of any audience. 

In a room of two, or with 
an audience of thousands, 
she can speak well publicly, 
clearly and in an articulate 
way, and can get her 
message across concisely.  
No stumbles, or an ‘er’ 
or ‘um’ for her.  She has 
prepared her information 
and speech and delivers it 
with punch.

6. She doesn’t roll over when others 
don’t agree with her. She calmly 
asks them why they disagree 

with her and either agrees to change 
her opinion (or part of it), or thanks 
them for their contribution and sticks 
to her point.

7. She is emotionally intelligent.  
In the face of difficulty or 
adversity, she remains 

empowered and in control by 
remaining calm, allowing her 
thoughts to overrule her emotions to 
ensure emotionally-charged decisions 
are not made in haste.

“I'm tough, 
I'm ambitious, 

and I know exactly  
what I want. 

If that makes me 
a b*tch, okay.” 

-Madonna

T 2.

3.

4.

‘I raise up my voice — not so I can 
shout, but so that those without 
a voice can be heard...we cannot 
succeed when half of us are held back. 
- Malala Yousafzai

WHAT MAKES A WOMAN COME 
ACROSS AS EMPOWERED?

There are many indicators that a 
woman is empowered, with the 
following as key in my opinion:

1. A sense of self-confidence.  
She knows what she’s about, she 
knows what she wants, and she is 

doing what she can to achieve it. 

5.

lifestyle clique
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8. She is able to make choices by 
being informed and self-reliant.  
She doesn’t make decisions or 

choices in haste, but remains calm 
and thinks things through by 
weighing up all the options before 
moving forward.

She backs herself up. When she 
makes a decision, she supports 
herself.  She owns her strength.

She is strong and resilient.  
No matter what life throws at 
her, she can calmly deal with it 

and keep facing forward, to the future. 

 She is humble and has 
empathy. Arrogance is not 
part of how she behaves, 

and she genuinely feels for the plight 
of others.  After all, she has gone 
through hard times and adversity too 
and she has come through them a 
better person.

She is high in  
self-esteem,  
self-reliance  

and self-confidence. She likes and 
believes in herself, she bounces 
forward when life is hard and she 
backs herself all the way

‘I'm tough, I'm ambitious, and  
I know exactly what I want. If  
that makes me a bitch, okay.’  
- Madonna

EMPOWERMENT FOR WOMEN  
IS A JOURNEY

We don’t wake up one day suddenly 
‘empowered.’  It is a process that 
happens over time, as we gain in 
confidence in the things we do and the 
decisions we make. There are those who 
are not empowered and probably won’t 
be, because they don’t see they are not 
empowered or don’t see the need to be 
or don’t do anything about becoming 
empowered.

But most women do want to be 
empowered, to be in control of their 
choices and what they do.  

A powerful example of a disempowered 
woman in today’s world is one who 
cannot tell me how much money her 
husband earns, what superannuation 
they have and that if she wants to do 
something menial (such as go to the 
hairdresser or get a new dress) she is not 
allowed to do that without asking him 
first. Note that she has no free choice 
here, cannot make the decisions she 
wants to alone and by not knowing 
what money they have (or not), has 
limited her options, given her fewer 
choices and she is left powerless.  
Disempowered.

But once you follow the 12 
characteristics of empowered women 
outlined above (you may need help to 
do so), you are on our way to becoming 
empowered.  And what a wonderful, 
liberating experience that is.

A woman with a voice is, by definition,  
a strong woman.’ - Melinda Gates

There are many examples of 
empowered women.

   Oprah Winfrey. She came from 
a very poor and disadvantaged 
background and was anything but 
empowered as a child and in her 
younger life, but she has all the 
characteristics now mentioned 
above.  My favourite women’s 
empowerment quote of hers is;

‘Whatever you fear most has not power 
– it’s your fear that has the power.’

   Estee Lauder, founder of a beauty 
and perfumery line empire. My 
favourite quote of hers is;

‘I never dreamed about success.   
I worked for it.’

   Sheryl Sandberg, COO of Facebook.  
She says:

‘We need women at all levels, including 
the top, to change the dynamic, reshape 
the conversation, to make sure women’s 
voices are heard and heeded, not 
overlooked and ignored.’

All women can work towards being 
empowered

You can be empowered too. It’s not just 
the lucky, or the rich and famous. It’s 
everyday women like you and me, who 
can live a wonderful and happy life if we 
go out and get it. But you have to DO 
something to achieve it. Do it today!

LET’S CELEBRATE!

To all WNA’s wonderful members 
existing and new, long may you be 
successful.  Rise up and thrive in your 
chosen careers and lives, because each 
and every one of you deserve the best 
that life has to offer….. always.

Never ever give up.  You are wonderful 
and valuable and have everything going 
for you. Some of us just need to believe 
it and go out and do it. 

“the world 
will be saved 

by women.” 
-Dalai Lama9.

10.

11.

12.
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ith another business year coming to an end, it's a 
good time to reflect, do the checks and balances and 
strategise on the next steps to maximise business 

growth in 2019. Do you have new ideas that you have been meaning 
to implement in your business? Are you having issues in the 
business that need to be sorted? Here are a few tips and tools that 
will help your business thrive in the New Year.

TIPS TO HELP 
YOUR BUSINESS 
THRIVE IN 2019

W
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tip #3.
ENHANCE DECISION MAKING 
WITH CRM (CUSTOMER 
RELATIONSHIP MANAGEMENT)

Businesses have been transforming 
rapidly with automation and the 
management of day-to-day affairs in 
a business paves the path to success. 
Taking the right decisions at the right 
time has become crucial for business 
owners, big and small. The speed at 
which business decisions are taken and 
executed today defines their success. 
Time is of the essence and a CRM 
software is hence one of best business 
tools to assist small business owners 
with their decision-making capabilities. 
A CRM is an effective tool that gives 
a holistic view of the customer 
journey along with quick insight of 
all the interactions they’ve had with 
the business. The tool also comes in 
handy in offering relevant information 
in order to have meaningful 
communications with customers.

tip # 4.
IMPROVE EFFICIENCY WITH A 
TASK MANAGEMENT SOFTWARE

With an aim to increase efficiency 
and productivity, small businesses 
need to consider the impact that 
online task management software 
can make to their business. Online 
task management software enables 
business owners and team members 
to simplify tasks, assign them to the 
right team members and collaborate. 
While a task management software 
helps strategically align all the tasks, 
it also ensures the right value is 
delivered at the right time with the 
right resources. The software can 
help augment project management, 
increase the productivity quotient and 
enhance business performance.

tip # 5.
SIMPLIFY YOUR WORKFLOW WITH 
A PROJECT MANAGEMENT TOOL

The need for a project management tool 
The need for a project management tool 
in small business is well understood 
by many today. With various teams 
working in collaboration with one 
another and mostly remotely, an online 
project management software is of 
great help in simplifying the workflow 
of any team. With an all-encompassing 
project management tool, everyday 
tasks can be managed better, deadlines 
can be supervised closely and workflow 
can be streamlined. Online project 
management tools support in organising 
projects, creating resource plans, 
assisting with revenue and forecasting 
and also aid in time management. Other 
features such as budgeting, document 
storage and reporting are also part of 
many tools based on its complexity. 

With these top tips, you can stride into 
2019 with the confidence that this is 
going to be your best year ever! Revisit 
your strategies; revise your business 
plans. Take the steps in the right 
direction with renewed goals. Make the 
best business decisions and grow your 
business.  

tip # 1.
IMPLEMENT A BUSINESS 
MANAGEMENT SOFTWARE

Today, technology and the automation 
it brings, plays a vital role in enhancing 
the productivity and efficiency of any 
business. Relying on automation to 
remain competitive in the market 
is a smart move. One such tool that 
businesses must experiment with is 
a business management software. 
One single platform is the promise 
that a business management software 
brings to the table with a set of tools 
to enhance on-going processes 
and alleviate day-to-day workflow 
problems. Managing your core business 
processes along with enhanced 
business growth can be achieved from 
a single platform. Third-party apps 
integration is also a choice and can 
provide one seamless solution to run 
various business activities. 

tip # 2.
CUSTOMER EXPERIENCE IS KEY

Many organisations follow a product/
service centric approach for their 
marketing and sales activities. 
Changing the entire business strategy 
to customer centricity requires 
dedicated effort. It begins with a 
change at the heart of your business – 
its people and its culture. A customer 
centric business works with a strategy 
that puts its customer first, and at the 
core of their business. They also strive 
towards a great experience right from 
the first stage of engagement through 
the sales and purchase cycle, all the way 
up to after-sales support. Customer 
experience plays a very important role 
when it comes to achieving those sales 
numbers and increasing profit margins. 
A business tool such as a CRM is your 
best bet to keep a close eye on your 
prospects and existing customers and 
build a loyal customer base. 

AUTHOR
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Women have an unique power of 
being able to look at the world’s 
problems and discover solutions 

that transform lives and make the 
world a better place.

DR. AYANNA HOWARD
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he conversation wasn’t meant 
to be that serious. It quickly 
turned from "you should have 
more friends" to "I’m going out 

with my tribe, therefore it would be good if you 
also had a few like-minded people to spend 
time with as well’ aka, your tribe. It was 
an announcement not filled with contempt 
or pity, but rather an expression of goodwill 
on their part. 

MY TRIBE THOUGH? 

We hear a lot about rolling with our specific 
tribe - personally and in business. It comes 
down to belonging to a group 
of like-minded people who 
can recognise and expose our 
potential for being our best. 
But as we all know, locating 
the tribe to celebrate our true 
essence and celebrating our 
higher truth, the sands can 
often blow into every which 
way. One minute, we’re 
with a group of people who 
we believe understand us, 
the next we suddenly feel our 
journey has shifted. We’ve 
woken up to our potential 
and we no longer feel the 
same in our tribe. 

Then you realise - MY TRIBE HASN’T 
CHANGED, I HAVE. 

All of the sudden you don’t know what to 
do. You’ve held a seat in this coffee hut for 
as long as you can remember, however the 
tribal sands have shifted unbeknownst to 
everyone else but you. 

Oddly enough you’re ok with the shift. It 
actually feels overdue. Part of you feels 
you have outgrown this tribe if you were 
completely honest with yourself. The hard 
cold reality hits you like a slap in the face. 
You’re now subconsciously and consciously 
on the search for where you belong with 
a new vigour and enthusiasm for who you 
want to become. 

The random sand shift seems as though it 
came out of the blue, however somewhere 

inside you a thought stirs; could I myself 
have instigated the shift albeit on a 
subconscious level? 

You feel you are transforming into an EAGLE 
and the old squabble of pigeons on the 
ground does not have the same fascination 
it once did. You feel yourself growing and 
shifting into who you want to become.

 You look up and see an eagle flying 
overhead. You take special note of its height, 
beauty, dominance, poise and elegance. You 
smile to yourself – that’s who I am.  

All of the sudden without overthinking, 
you’re on the search for likeminded people. 
You feel invigorated while you search for 
like-mindedness and at the same time, can’t 
shake the feeling of being a little lonelier 
while in transition.

You start to look at your life, your 
experiences and the ultimate eutrophic high 
that comes from having a taste and now 
having the courage to follow your personal 
bliss. You start celebrating internally -  
‘I’m on my way’ this is my flying lesson. 

Every entrepreneur will tell you they pass 
countless detours on the road to success. 
That’s because the road to success is 
always under construction. You begin to 
realise something very special that stays 
with you forever. It’s 'MY' road to success, 
not 'A' Road to Success, as others would 

have you believe. It’s different for everyone. 
Comparison with others journeys shows 
itself to be absurdly insulting to who you 
now recognise yourself to be; limitless. 

They say the Universe expands and 
celebrates its secrets in direct proportion 
to our courage to live a fearless life. That 
sounds like a celebration I want to attend, 
but there’s a price for that ball. It involves 
you letting go and embracing who you know 
yourself to be regardless of a stubborn 
convincing mindset re-interating to play it 
safe and keep your head low. Remembering 
that fear disguises itself under a cloak 

of practicality keeps you on 
your path. No one lays on their 
deathbed saying I’d wish I had 
been more practical. They usually 
say, I wish I was me - and not who 
everyone else expected me to be. 

If it feels like the tribal sands are 
shifting below your toes right now, 
you may very well be on your way 
to your new tribe. This may feel 
on the surface like an intimidating 
and foreign move, but then again, 
you’re not the type to get easily 
intimidated are you? Not from 
what you’ve been through to get 
here.  

You muster the courage to turn the handle 
and see an eagle looking directly at you. He 
recognises you straight away and nods at the 
window….lets fly.  

Shifting Tribal Sands…
T

AUTHOR
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“One minute, we’re with a group 
of people who we believe understand

us, the next we suddenly feel our 
 journey has shifted. We’ve woken  

up to our potential and we no  
longer feel the same in our tribe..."

http://www.barrynicolaou.com


55       Women’s Network Magazine

lifestyle clique



56       Women’s Network Magazine

2018 has been a significant year of global changes and challenges 

for women locally and around the world. For those of us that have 

been part of the women’s movement for decades will not cringe 

when I use the “F” bomb. Yes, that’s right FEMINISM!

A CENTENARY 
OF CELEBRATIONS - 

A Lasting Legacy
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am a passionate feminist, 
social justice advocate and 
humanitarian. These are 

the fundamental principles that I 
apply to everything that I do and say 
in my business interactions, in my 
community engagement and in the 
way that I celebrate the achievements 
of women as they rise up and use their 
voice to advocate for gender equality, 
to claim their birth right 
to have an equal say on 
decisions that impact 
their lives whether that is 
embedded in legislation, 
contractual agreements or 
marriage vows.

As women, we have so 
much to celebrate in 
the changes that have 
occurred in society like 
having the right to vote, 
not having to resign from 
a paid position when we 
get married, same sex couples can 
now legally marry and enjoy the same 
benefits and blessings as others, paid 
parental leave and access to child care 
help to share family responsibilities 
and enable more women to return to 
the workforce if they choose to. We 
have flexible working arrangements 
including working from home and the 
emergence of solo and mumprenuers 
and we can undertake a career in any 
chosen field and still become the First 
to have ever achieved these dreams.

There are just so many opportunities 
that still await us despite all the 
challenges and hurdles that we have 
encountered along the way. So in the 
spirit of the season, my celebration 
story is for all those pioneering 
women that came before us and for all 
those women who actively participate 
each and every day to support women 
in business to have the opportunity 
to gain financial freedom and to 

live the life that they were destined 
to live. This is a wonderful time to 
acknowledge those that enable women 
and girls to access an education, who 
take on the role of mentor, coach, 
business advisor, confidante and 
more importantly to be a supportive 
FRIEND.

These are the kind of women –  

the clique if you like that belong to 
Women’s Network Australia (WNA). 
These are the women that give so 
freely of their time, resources and 
energy to empower other Women. 
These are the Women that I like to 
work with and support. These are the 
Women who are making their mark 
and making a difference right now so 
that future generations of aspiring 
young women and girls will not have 
to wait another hundred years before 
they see a female Prime Minister of 
Australia and other Women holding 
significant positions of influence.

I love to acknowledge and celebrate 
those that look out for others – who 
live a meaningful life – who give a 
voice to those that are yet to find it 
or who feel that they have lost it. To 
those who are kind, compassionate 
and empathetic while still having a 
sound business ethic. This is a SHOUT 
OUT to every woman that has just 

I

AUTHOR
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stepped back a little and looked at the 
shoes that another has had to walk in.

We can and will achieve 50/50 
parity and Agenda 2030 because 
we are better equipped and more 
experienced from the lessons learnt 
in the past. We can use the United 
Nations Sustainable Development 
Goals (SDG) as our blueprint for 

change and success in our 
business and our personal 
lives. I am warmed by the 
songs of Australian Singer 
Songwriter Judy Small who 
inspired generations of 
women with her feminist, 
political and patriotic 
songs like Never Turning 
Back. My recent FB poll 
asking women what was 
their most inspirational 
song aligned with two 
of my favourites, Helen 
Reddy – I AM WOMAN and 

Aretha Franklins RESPECT. We need 
to embrace and learn the words of 
these songs and many others that have 
been written by women for women as 
we continue to pave the way for future 
generations to come and to leave a 
lasting legacy. 

“So Sing Those Celebration Songs –  
Dance Like Everyone is Watching  
and Never Let Anyone Take the  

Sparkle Out Of Your Eyes nor the 
 Passion of your Dreams!"

lifestyle clique
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How can we celebrate the season while staying healthy this year and make 
our entry into 2019 a vibrant one?  Anne Noonan, Yoga, Food & Nutrition 

Coach and Diabetes Food Advisor shares her tips on keeping on top 
 of your choices over the most difficult time of the year. 

WAYS TO KEEP YOUR 
HOLIDAY HEALTH IN 
TIP TOP SHAPE
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hristmas can be a tricky 
time. Here’s 10 tips that  
will help prevent you from 

rolling into a new year a little or  
a lot less healthy than how we left 
the last one. 

1. HOLIDAY STRESS.  
Whether it’s family tension, 
driving long hours, the heat, 

financial stress or food pressure, 
simply acknowledge what is. 
Breathe deeply and make sure you 
take time away to be still. Before 
you take the next plateful, choose 
the desert, refill the glass or snap 
back at a thoughtless comment, 
breathe. Ask yourself do you need  
it or is it better to walk away? 

2. STRETCH IT OUT. Holiday 
tension is real and it can live 
in our shoulders or lower 

back. Take 10 minutes every 
morning to stretch. It helps to wake 
the body up and keep a level of ease 
and calm in the joints for the day. 

3. BACK UP ON THE PLATE 
LOADING. It’s hard to resist 
the specific delicacies at 

Christmas. If you find yourself 
visiting, it can seem rude to refuse. 
Keep your serves to simply bite size 
that will satisfy your taste buds. If 
you’re facing 3 Christmas meals in 
one day, bite size adds up quickly. 
Instead of champagne, try soda 
water with lemon. And the cardinal 
rule? No snacking on chips, 
crackers and salty artery damaging 
transfats. 

4. HYDRATE. This season  
is all about punchbowls, 
champagne, wine, spirits 

and soft drink. Don’t weaken –  
they all dehydrate you seriously,  
not to mention the sugar loading. 
Keep your alcohol to a dull roar and 
your water and lemon in your hands 
at all times. When driving, keep a 
water bottle with lemon, cucumber 
and mint with a pinch of salt and 
you’ll stay holiday hydrated. 

5. YOGA BY THE POOL. Are 
you holidaying at a resort or 
having a quiet time away, 

beachside? Try a 10 minute yoga 
routine by the water. The energy 
and earthing that shoots through 
feet on the grass or on the sand 
relieves fatigue. 

6.  WALK. Not a yoga person? 
Then walk at least 30 
minutes daily. Before a big 

meal or after a big meal, it’s so 
important to assist digestion, clear 
the head, keep the body moving and 
tension releasing. 

7. PULL BACK ON CARB 
LOADING AND SUGAR. 
Christmas was my favourite 

time of year for desserts. Pudding 
and custard, pavlova, Christmas cake 
and the cheesecake selections were 
irresistible. Until I realised what it 
was doing to me. Sugar and carb 
loading is the most ageing, damaging 
thing we can do to our body. We use 
the excuse ‘it’s only once a year’. Once 
a year turns into ‘every year’. 

Here’s an amazing article about 
what sugar will do to us. 

8.  CARING FOR YOUR 
NERVOUS SYSTEM. 
Whether it’s happy stress or 

unhappy tension, train your body to 
belly breathe. Let the breath feel like 
it’s reaching down past your heart. If 
you find your breath is shallow, short 
and sitting up in the chest region, 
take 20 deep long slow belly breaths. 
In through the nose, slowly, out 
through the nose, slowly and feel your 
sense of calm returning. 

9.  HOLIDAY AMNESIA. It’s 
real! By 7pm we can forget 
what was eaten earlier. That 

special Xmas breakfast seems like 
ages ago, followed by a small piece 
of cake at lunch. What could it hurt 
for a splash up dinner with a couple 
of extra champagnes and mums 
fabulous pudding? It could hurt a lot 

AUTHOR
ANNE NOONAN 

Director, Yoga Forever with Anne Noonan 

www.annenoonan.com.au

C over the long term. Diabetes and 
Insulin Resistance is real and it can 
be that ‘amnesia’ over what was 
eaten in the past week that can 
cause serious damage. 

10. PRIORITISE WHAT’S 
IMPORTANT. Your 
health takes priority over 

the season. If you cause offence by 
refusing the cake or the extra serve, 
simply and lovingly let them know, 
you’re putting your health first. 

Christmas can be a celebration 
without compromising your health. 
It’s possible to keep on improving 
year on year and roll back your 
inner odometer. Join me online in 
January for a healthy movement, 
food and eating plan. 

lifestyle clique
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Roll back your bodies 
odometer

 
At 59, I’m a passionate 
yoga teacher, health 
and nutrition coach who 
searched for a better way 
after a lifetime in the stress 
of the corporate world.

Introducing a supportive online 
network of women taking control of 
their health from now into the future. 

  Movement for the ageing body

 Recipes for health

  Changing your attitude  
towards ageing

  Dealing with menopause  
and sleep issues

JOIN THE PROGRAM FOR $97

annenoonan.com.au0417 761 998

IN THE PROGRAM

“

ONLINE PROGRAM

YOGA FOREVER WITH ANNE NOONAN
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Surround yourself with 
only people who are going 

to lift you higher
OPRAH WINFREY



62       Women’s Network Magazine

with great potential, drowning in the expectations of  
a modern concept of beauty - unlined faces, fuller lips, 
painted on brows, polished skin and lifted cheeks. 

On the flip side to this, there’s no doubting that 
we are in an age where women’s equality and 
potential for impact and influence are given a voice. 
Yet advertising and consumer behaviours around 
“beauty” are perpetuating the notion that women need 
enhancement to be worthy. How can we authentically 
take a stand against discrimination and harassment,  
if we insist on perpetuating the beauty industry’s view 
that we are not good enough as we are?

As leaders in the women’s business community  
we have an opportunity (maybe even an obligation)  
to change this. 

Tristan Fahey, Owner & Founder  
of Rubifresh Wellness, speaks about 
beauty, wellness and impact.

 
s women we can often be tempted into 
often-silent conversations about our 
outward appearance and how we think  

we stack up in the beauty stakes. Imagine how 
much impact and influence we could have in 
our world if we could free up all that time spent 
worrying about our faces! 

Many of society’s conversations on behalf of women 
(spoken and silent) have been around enhanced 
beauty and eternal youth. We’d all know women, 

A

Could our concept  
of beauty be limiting our  

impact for good?
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Women in the natural beauty 
space have been encouraging 
women to take ownership of 
a new language of beauty, to 
consider skin health as a path to 
youthfulness, and finding a new 
confidence in this. To let their 
inner beauty shine! 

Health and wellness needs to 
go beyond our skin, what we 
eat and how much we move the 
body. It needs to encompass our 
thoughts and our mindset, how 
we treat our bodies (inside and 
out) and our ability to handle 
and diffuse stress. However 
until we can address our great 
desire for youthful skin, we will 
be struggling to be truly free to 
impact the world for good.

Here are some top tips to build 
the best, healthiest skin – 
whatever age you’re at, and free 
you up to focus on what matters 
in living your biggest life.

DITCH THE TOXINS

Our skin is our largest organ. 
Scientists say that up to 80% of 
what we put on our skin ends up in 
our bloodstream, and the immune 
system is particularly sensitive to 
toxic chemicals. Unless you are 
using 100% natural skin products, 
your body is absorbing a range of 
toxic substances, many of which are 
known to be carcinogens, hormone 
disruptors, and neurotoxins. Some 
ingredients have even been linked 
to common skin problems such as 
eczema and psoriasis! So ditch the 
toxins and nourish your skin with a 
natural skincare regime instead!

tip # 2.
IMPROVE YOUR GUT

An effective digestive system 
is the primary source of 
the nutrients essential for 
maintaining youthful, healthy 
skin. Multiple studies have 
linked gastrointestinal 
symptoms like constipation, 
bloating and acid reflux to the 
development of skin issues like 
dermatitis, acne and rosacea. 
Some simple ways to improve the 
health of our gut are probiotic 
supplements (to rebalance the 
good vs bad bacteria), a healthy 
diet (focusing on ‘close to nature’ 
foods, and minimal artificial 
ingredients), and hydrating, 
which flushes out the system 
and provides important water 
component for cells and systems.

AIM FOR MORE SLEEP

“When we sleep our body works 
hard to remove waste such as 
dead cells, and clears the way for 
new blood and new brain cells 
that replace old ones," says sleep 
expert Dr Rebecca S. Robbins, a 
researcher at Cornell University, 
and author of Sleep for Success! 
“Your brain also gets rid of 60 
percent more toxins when you 
get the proper amount of sleep”, 
she adds. This helps you feel 
refreshed when you get up, able 
to think more clearly, and gives 
your skin that youthful glow. Lack 
of sleep can cause your skin to 
become imbalanced, as its pH 
levels drop, which causes your 
skin to dry out, look unnecessarily 

red, and be prone to breakouts. 
That's why sleep is an absolute 
critical component of your skin’s 
health, and overall feeling of 
energy and wellbeing. 

ADD SOME COLOUR 

Apart from an overall healthy 
diet, skin health also depends on 
specific nutrients being present 
in our diets. Some of the key 
nutrients for skin health are 
antioxidants (nature’s powerful 
anti-aging weapon), healthy fats 
(natural anti-inflammatories), zinc 
(growth and function of skin cells), 
fibre (regulates hormones, which 
improves skin), protein (building 
block of collagen and elastin), and 
vitamins A C & E (skin firming and 
anti-inflammatory). 

Try focusing on one thing you can 
change to improve your skin’s 
health and overall wellbeing.  
Or for more seriously fascinating 
wellness hacks & science, come 
to one of our 2019 Wellness 
Workshops. WNA members get 
20% off!  

AUTHOR
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tip # 1.
tip #3.

tip # 4.
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To  b o o k  yo u r  s p o t  i n  S y d n e y  o r  B r i s b a n e ,  o r  t o  f i n d  o u t  m o r e ,  e m a i l  Tr i s t a n  d i r e c t l y !

cf R U B I F R E S H

D o  yo u  f e e l  t o d a y ’ s  “ b e a u t y ”  m e s s a g e s  d o n ’ t 
r e f l e c t  t h e  b i g  l i f e  yo u  w a n t  t o  l e a d ?

We  a r e  p a s s i o n a t e  a b o u t  w a y s  t o  l i v e  l i f e  a  l i t t l e 
b e t t e r  –  i n  h e a l t h ,  w e l l n e s s  a n d  f r e e d o m .

We  i nv i t e  yo u  t o  r e - e n g a g e  i n  t h e  n o t i o n  o f  b e i n g 
t h e  b e s t ,  h e a l t h i e s t ,  m o s t  i m p a c t f u l  v e r s i o n  o f  

yo u ,  w h a t e v e r  a g e  yo u  a r e  a t .

R U B I F R E S H  W E L L N E S S 
·  1  D A Y  W O R K S H O P S  ·

S Y D N E Y
S a t u r d a y  M a r c h  2 n d  2 0 1 9

H e l d  o n  t h e  b e a u t i f u l  s h o r e s  o f   
S y d n e y  H a r b o u r,  a t  Q - S t a t i o n  M a n l y.

B R I S B A N E
F r i d a y  M a r c h  8 t h  2 0 1 9

H e l d  a t  t h e  s p e c t a c u l a r  
S o u l  S p a c e  i n  N e w m a r k e t .

B o t h  d a y s  a r e  f a c i l i t a t e d  by  Tr i s t a n  Fa h e y,  w h o  s h a r e s  h e r  3 0  ye a r s  e x p e r i e n c e  i n  n u t r i t i o n , 
f i t n e s s ,  w o m e n ’ s  m e n t o r i n g  &  c o a c h i n g ,  w o r k s h o p  f a c i l i t a t i o n ,  h e a l t h  &  n a t u r a l  b e a u t y.  

S h e  i s  a  m o t h e r,  a  f i t n e s s  n u t  a n d  a  p a s s i o n a t e  a d v o c a t e  f o r  r e a l  b e a u t y  &  w e l l n e s s .

F U L L  P R I C E  $ 1 9 7
2 0 %  O F F  F O R  W N A  M E M B E R S 

( $ 1 5 7  M E M B E R  P R I C E )

0 4 1 2  5 8 3  9 1 7   ·   T R I S T A N @ R U B I F R E S H . C O M . A U   ·   W W W . R U B I F R E S H . C O M . A U

http://www.rubifresh.com.au
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BUY THE DIARY
THAT SAVES LIVES

$18.95  from Newsagents, Woolworths,  
Magshop.com.au & womenshealthdiary.com.au

50
  

WOMEN  

EVERY DAY  

ARE DIAGNOSED  

WITH BREAST CANCER

LISA WILKINSON
Host, Channel Ten’s  
The Sunday Project,  
mum and wife.

This diary does more than 
help organise our lives 
every day, it’s packed with 
health issues important to 
every woman – like breast, 
heart, family and mental 
health, along with diet, 
exercise, skincare, menu 
planners and lots more.

Plus every dollar raised 
from this diary goes to 
clinical trials research that 
saves and improves the 
lives of people with breast 
cancer, every day.

Buy the diary for  
yourself, or as a gift  
for someone special,  
and help to save lives 
today, tomorrow  
and forever.

breastcancertrials.org.au  1800423444   

AWH Diary 2019 – Womens Network LW - Trim 420(H) x 297(W) mm.indd   1 23/08/2018   1:12 pm

http://www.breastcancertrails.org.au
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HOW TO STAY healthy 
WHEN YOU TRAVEL overseas

“Of the gladdest moments in 
human life is the departure on a 
distant journey to unknown lands”  
– said Sir Richard Francis Burton. 

He was the ultimate traveller in 
the 1800’s: a British explorer, 
geographer, translator, writer, 
soldier, spy, linguist, poet, and 
diplomat. This sentiment is alive 
and well today. Travel is on the 
bucket list of many Australians. 
However before you board that 
plane, here are some tips to 

safeguard your most important 
asset: your health.

ARE YOUR VACCINES UP  
TO DATE? 

You may not realise they are not 
current:  e.g  if you were born 
between 1966 and 1983, your 
standard childhood schedule 
did not include the (now highly 
recommended) second measles 
vaccine. Tetanus vaccines are no 
longer needed every 10 years in 

Australia but if you travel overseas 
they are recommended every 5-10 
years. In addition to ROUTINE 
vaccines, prior to travel there are 
RECOMMENDED vaccines like 
hepatitisA, typhoid, meningococcal 
and REQUIRED vaccines like yellow 
fever vaccine. Many vaccines last 
for life these days. Needle phobia 
is something that can put people 
off having vaccines but modern 
techniques mean it is manageable 
and should no longer stop people 
from travelling.
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CARRY A WELL STOCKED 
TRAVEL MEDICINE PACK

Research shows about 50% of 
persons develop  medical problems 
while overseas. Most problems 
are easliy treatable with the right 
medical kit. Travellers diarrhoea 
is particularly a problem. Modern 
treatment will kill the germ causing 
travellers diarrhoea so you likely 
recover in one day instead of four. 
The medication you need differs 
depending on which part of the 
world you visit. Unfortunately 
multi-drug resistant bacteria 
are present in many parts of the 
world and can cause problems for 
travellers even months after their 
return. You can mitigate these risks 
if you know how.

DO YOU KNOW ABOUT 
LOCALS TO AVOID? 

There are some locals you don't 
want to meet: Hookworms, 
Dengue, Zika, Ciguatera, Japanese 
Encephalitis, Rabies etc. You need 
a health briefing on these things. 
We particularly recommend, at 
present, that pregnant travellers 
do not plan to visit the tropics as 
the risk of Zika is present and Zika 
virus can permanently damage the 
brain of the growing child. 

WASH YOUR HANDS   

The easiest and cheapest way to 
avoid infectious disease is wash 
your hands, especially before 
eating.  Yes - just what your mum 
always told you. A recent study in 

US showed one in five travellers 
don't wash their hands after using 
airport bathrooms. 

Hand sanitiser is very popular, but 
did you know it only stops bacteria 
and not viruses; e.g. Norovirus is 
not killed by hand sanitiser. Soap 
and water is still the best way to 
wash your hands.

ACCIDENT PREVENTION

There are three things you need 
to know to improve your safety 
from car accidents while travelling 
: travel mainly during the day, in 
the best possible vehicle (especially 
no tuk tuks or motorbikes) and with 
the best possible driver – likely a 
trusted local who knows the road 
conditions. 

GET TRAVEL MEDICINE  
ADVICE FROM SOMEONE WITH 
FORMAL QUALIFICATIONS  
IN TRAVEL MEDICINE 

Ideally you need to seek advice 4-6 
weeks before departure, but who 
do you consult? You would not ask 
a plumber to fix your electrical 
work, or your dermatologist to do 
your brain surgery. Lots of well 
meaning people will tell you stuff 
about travel health – from non-
travelling people you meet in a bar, 
who may say things like “Vaccines 
are not necessary …  I’ve never had 
a problem.” Some people think that 
because nothing has happened to 
them so far, that means everyone is 
always safe: sadly things don't work 
that way. Yes many persons don't 

get sick but some do and you only 
get one body, if you wreck it, there 
is no replacement …Some medical 
problems are unfixable. 

The field of travel medicine has 
progressed rapidly over the last 10 
years: even the consumer group 
Choice found in their investigation 
that it was better and cheaper to 
seek care from a more specialised 
travel medicine service.

ABOUT DR DEB

Dr Deborah Mills is the medical 
director of a specialised travel 
medicine clinic in Brisbane CBD.  
As well as studying infectious 
diseases in Australia and many 
corners of the globe for over 30 
years, she draws on her own 
travel experience and enthusiasm 
to ensure travellers get the 
critical 'been-there-done-that' 
information they need to travel 
with confidence, and make the 
most of their journeys. 

“Of the gladdest moments  
in human life is the 
departure on a distant 
journey to unknown lands” 
- Sir Richard Francis Burton

AUTHOR
DR DEB MILLS MBBS MPHTM

Medical Director - 
Dr Deb The Travel Doctor

www.thetraveldoctor.com.au

lifestyle clique

http://www.thetraveldoctor.com.au
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One woman can 
make a difference 
but together we 

can rock the world
UNKNOWN



Janelle Bostock 
Chief Executive Offier  

and Editor-in-Chief

WNA Events
What I love the most about our live events, is being able to work in 
partnership with women who are entrepreneurial, micro and small 
business owners who through their economic contributions are 
empowering and inspiring other women to succeed in life.



Karen Skewes, Chief Executive Officer, Le 
Beau Day Spa spoke about Facing Adversities 
in Business.  Running a successful business 
addressing the key elements and strategies in the 
current economy can be stressful.  Karen has been 

running her own spa business for 25 years. She has 
won 40 under 40 business award, been a finalist in 
Telstra business award innovative section.

Dr Abbie Widin spoke about How to Charge What 
You Are Worth.  “I didn't believe I could charge 
more for what I do.” If that sounds familiar, then 
this presentation will be an inspiration! 

If you’re like the majority of women who feel that 

they over-deliver and under-charge, then you’re 
going to want business coach Dr Abbie Widin to 
help you un-cover how to position yourself in the 
market and clearly articulate what you do. You’ll 
know when it’s time to review your niche – the 
people you work with and the solutions that you 

Many of you already have pages and pages of 
content. It could be stored on your computer or in 
the public domain as blog podcasts. 

Perhaps it is the spoken word, done as a podcast 
series or webinar events. 

We were entertained by the effervescent 
Christine.  A former owner/chef of 10 restaurants 
and two cooking schools in Queensland.  This 
included her iconic Possum’s Australian food in 
New Farm and The Tiger Garden Restaurant at 
Expo 88. Christine was also was a professional 
actress both in Brisbane and Melbourne.

Christine is now an author, restaurant consultant 
& food critic known for her brutally honest and 
entertaining restaurant reviews.  An industry 
consultant and influencer, Christine’s focus is 
justthesizzle.com – her blog about food – for 
foodies, and people in the industry. News, views, 
rants and raves.  

Think about when you meet someone for the 
first time, perhaps at a net-working event. 
Within 9 seconds you have decided if you like 
them. Do you then take their business card 
and “check them out?” You might look up their 
LinkedIn profile, look them up on Facebook, 

perhaps you even view their website.
With 500 billion disposable coffee cups going 
to landfill every year, isn’t it time we started 
searching for an ethically sustainable resource 
to fix the by-product of our addiction?  

Resilience is the capacity to bend and not break 
under pressure and there are several pillars of 
strength - mental, emotional, physical, social 
and spiritual. I introduce the importance of 
financial resilience also. There is a desperate 
need for us to talk candidly to our daughters 

about money. Louise is the third generation 
of women in her family to build multi-million 
dollar income streams from scratch. In doing 
so, she has changed the course of the lives of 
her families. 

Perth

Brisbane West, Queensland

National – Online Lunch and Learn

Brisbane Executive Round Table

Hobart

Moreton Bay Region, Queensland 

Hosted by Oracle Insurance in their boardroom.  

Louise Fitzgerald- Baker spoke about How To Lead A Richer Life.  

Michelle O'Hara, OH! Marketing spoke about Brand Alignment - How To Attract Your Ideal Client

Dyan Burgess, The Book Curator presented online about “Let's get 
practical - repurposing your content into a book.”

Get... Off the Hotplate… a Sizzling Tale by Christine Matheson 
Green. Christine Matheson Green, restauranteur, food critic 
and Founder - Off The Hotplate,  
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SPRING SERVICE 
SPECIAL OFFER!

Academy Award nominee Keira 
Knightley portrays the formative 
years of Colette, the pioneering 
writer who goes on to become a 
cultural icon in France and inspire 
generations of artists. 

Directed by Wash Westmoreland 
(from the Academy Award-
winning Still Alice), who wrote 
the screenplay with the late 
Richard Glatzer (Still Alice) and 
Rebecca Lenkiewicz (writer of 
Academy Award winner Ida), the 
film illuminates the passions and 
ambitions that drove Colette to 
blaze trails as one of the most 
celebrated authors of her time.

The charming town of Mêle-sur-
Sarthe, Normandy, is in crisis. 
Dairy and livestock prices are 
plummeting and farmers are 
being threatened with foreclosure. 
Things seem hopeless until famous 
American photographer Newman 
(Toby Jones) passes through the 
village, discovering the perfect 
backdrop for his next shoot. 

Mayor Georges Balbuzard 
(François Cluzet, The 
Intouchables) sees a rare 
opportunity to generate some 
publicity for their cause, and sets 
about convincing the townsfolk 
– the farmers, the butcher, the 
pharmacist, some 200 in all – to 
take part in the shoot. But, there’s 
one catch…

THE OLD MAN & THE GUN

Transmission Films
NOVEMBER 15, 2018 
TRAILER

COLETTE

Transmission Films
DECEMBER 20, 2018 
TRAILER

NORMANDY NUDE

Palace Films
NOVEMBER 29, 2018 
TRAILER

THE OLD MAN AND THE GUN is 
based on the true story of Forrest 
Tucker (Robert Redford), from 
his audacious escape from San 
Quentin at the age of 70 to an 
unprecedented string of heists 
that confounded authorities and 
enchanted the public. Wrapped 
up in the pursuit are detective 
John Hunt (Casey Affleck), 
who becomes captivated with 
Forrest’s commitment to his craft, 
and a woman (Sissy Spacek), who 
loves him in spite of his chosen 
profession.

Directed by David Lowery  
(A Ghost Story, Pete's Dragon) 
and starring Robert Redford 
(Butch Cassidy & the Sundance 
Kid, All is Lost), Sissy Spacek  
(The Help), Casey Affleck 
(Manchester by the Sea),  
Danny Glover (Lethal Weapon), 
Tika Sumpter (Ride Along) and 
Tom Waits (Seven Psychopaths)

Here is a small taste of some ‘must see’ films we know our film buffs will enjoy.

On the Reel

https://www.youtube.com/watch?v=AzxMcVrM-mk
https://www.youtube.com/watch?v=Mqdyyk-iOvY
https://www.youtube.com/watch?v=9RBABb3oFzc
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SPRING SERVICE 
SPECIAL OFFER!

$69*
*for one full car service  

(total value up to $196.75)

$69 for one full car service
(total value up to $196.75)

Inclusions

Brake and wheel alignment check: Shock 
absorbers, emergency braking (platronic 
system - safe-T-stop)

Shock absorber and battery test

Fluid levels inspected and topped up (brake 
fluid, clutch fluid, washer bottle, engine 
coolant). If any of the fluids are contaminated 
no top up will be completed and client will 
be given a report

Steering and suspension inspection and 
report

Fuel filter, air filter, cabin filter, globes  
and wiper blades inspected

Replace sump plug seal

Brake inspection and report

Oil change including up to 4 litres  
of standard oil

Tyres inspected, rotated and balanced 

Highlights

Includes up to four litres of standard oil

Service includes shock absorber and 
battery test, rotating of tyres, fluid top-
up and brake inspection and report

Bonus: 50% off wheel alignment  
if required on day of service 

Call us now! (07) 3352 6434

service@themotorhospital.com.au

73 Enoggera Rd, Newmarket QLD 4051

facebook.com/motorhospital

mailto:service%40themotorhospital.com.au?subject=
http://facebook.com/motorhospital
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THE 25 MINUTE MEETING
Donna McGeorge
$24.95 paperback 

Poorly planned meetings are a cause 
of pain for attendees and a source of 
lost productivity for workplaces across 
Australia, but a new book overhauls 
how they’re run by working within a 
short, snappy timeframe. In this new 
book author Donna McGeorge draws 

upon decades of experience working 
with organisations such as Nissan Motor 
Company, Flight Centre and L’Oreal, to 
provide a practical guide for readers 
on how to effectively and efficiently 
recover your time with a roadmap to the 
25-minute meeting. 

www.donnamcgeorge.com

FRONT DESK
Kelly Yang
$13.59 paperback 

Front Desk is about ten year-old Mia 
Tang  who moved to the US for a better 
life, a freer life with her parents, but so far, 
it's a life where she runs the front desk of 
a motel while her parents clean rooms. 

The story explores Mia’s yearning for 
acceptance, justice and a fairer life for all. 

Mia is strong, and shows just what a ten-
year-old is capable of doing – changing 
lives one day at a time in the face of 
racism, intolerance and a brand new 
country where things are much harder 
than her family ever contemplated. 

www.amazon.com.au/front-desk

Whether it’s a beautifully bound book or  
an ebook, the key to many of life’s questions 
lies within the pages of a book. Here are  
our top choices of the moment.

PROJECTIFY
Jeff Schwisow
$29.95 paperback 

Author Jeff Schwisow draws upon 
over 30 years’ experience working 
with major corporations like Shell and 
Chevron to provide a practical guide to 
projectifying your strategy to engage 
your team, increase your leadership 
impact, and get things done.

www.jeffschwisow.com

Off the
Shelf

http://www.donnamcgeorge.com
https://www.amazon.com/Front-Desk-Kelly-Yang/dp/1338157795
http://www.jeffschwisow.com
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LEAD LIKE A COACH
Karen Morley
$24.95 paperback 

How you choose to manage your team 
has a direct impact on engagement 
and productivity. Executive coach Karen 
Morley says that those who coach their 
team can double their engagement, and 
ultimately lighten their load and reduce 

pressure on themselves. This book is 
packed with practical strategies, tools and 
case studies adopt key coaching skills to 
build a high performing team.

www.karenmorley.com.au

WINNING CONVERSATIONS
Byran Whitefield
$25.00 paperback 

In his book, leadership specialist Bryan 
Whitefield provides a practical approach 
to the fine art of influence and persuasion. 
Whitefield’s personal experience and 
unique Pathfinder Model provides 

the methodology needed to increase 
your influence and create more agile 
organisations.

www.bryanwhitefield.com.au

THE POWER OF REAL CONFIDENCE
Michelle Sales
$29.95 paperback 

It doesn’t matter your situation, all of us 
have experienced moments where we’ve 
questioned our confidence and our ability 
to meet challenges. The truth is, no one is 
immune to bouts of insecurity in business 

– but this doesn’t have to hold you back. 
In this book leadership specialist Michelle 
Sales presents a proven confidence 
model to help you lead to your full 
potential.

www.michellesales.com.au

ON YOUR OWN TWO FEET DIVORCE 
Helen Baker
$39.95 paperback 

Are you among the 50,000 Australian 
women going through separation or 
divorce this year? QLD Financial planning 
expert Helen Baker draws on over a 
decade’s financial planning experience to 

present a practical guide to negotiating 
your share of the settlement pie, ensuring 
you have a thriving financial future.

www.onyourowntwofeet.com.au

LEADERSHIP ALCHEMY
Peter Sheilds
$27.95 paperback 

Companies spend millions trying to 
fix their leadership issues by recruiting 
new leaders and hiring consultants to 
tell them how to restructure – but what 
if they’re approaching the leadership 
dilemma entirely the wrong way? In this 

new business fable, executive coach Peter 
Shields crafts an engaging adventure 
story of leadership transformation. 

www.corporatealchemy.com.au

http://www.karenmorley.com.au
http://www.bryanwhitefield.com.au
http://www.michellesales.com.au
http://www.onyourowntwofeet.com.au
http://www.corporatealchemy.com.au
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The Be Unstoppable 9 stage online women’s empowerment 
Program is all about the topic of personal empowerment as a 
woman – making good decisions and choices, having control 
over what you do in your life and setting goals. Our first stage 
on Personal Empowerment is free for you.

www.empoweringwomentothrive.com  |  0408 646 887

CVBS is a well established, independently owned 
Australian Venue Finding Agency providing a 
complimentary service for all your worldwide 
conference requirements.

www.conferencevenues.com.au  |  0414 784 999

Pamper yourself with organic aloe health care products. 
Refresh your make-up and jewellery collection. Wholesale 
prices and international distributor options available. Proudly 
Australian owned & family operated since 1983.

www.chrisknight.pro-masystems.com.au  |  0403 177 012

Whatever your finance needs we are happy to help you.  
Leave the hard work out of choosing the right loan to us.  
We have access to a panel of 30+ lenders and over 1,400 loan 
choices. Contact us to be connected to the right type  
of finance for your needs.

homeloanconnexion.com.au  |  1300 888 299
Australian Credit License 387 419

Pinnacle Properties is not your everyday real estate 
agency; we are unique.  We consider who will most 
likely buy the property to determine your marketing 
strategy. This includes styling your home to turn  
For Sale into SOLD! 

www. pinnacleproperties.com.au   |  1300 566 745

BE UNSTOPPABLE

CONFERENCE VENUES & BOOKING SERVICES

AUSTRALIAN ORGANIC ALOE PRODUCTS

HOME LOAN CONNEXION

PINNACLE PROPERTIES

Business Directory

Rachael Downie is a high performance mindset mentor 
who will give you clarity and focus to pursue your  
business goals with passion and vigour.  Rachael will  
get you taking action moving you from where you are  
to where you want to be.

www.rachaeldownie.com.au  |  0427 861 202 

RACHEL DOWNIE

http://www.empoweringwomentothrive.com
http://www.conferencevenues.com.au
http://www.chrisknight.pro-masystems.com.au
http://HomeLoanConnexion.com.au
http://www.pinnacleproperties.com.au
http://www.rachaeldownie.com.au
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reading and kinesiology balance.  A perfect and unique gift 
idea for someone special.  

www.kinique.com  |  0407 029 943

Book a consultation to discuss – turnover, staff, marketing, 
debt management or wealth creation. Our services are 
national and can be one-on-one, group or webinar.  
Call today to book your free consultation.

www.shineatbusiness.com.au  |  +61 (0) 412 804 716

TOP TO TOE PAMPER PACKAGE

BUSINESS COACHING PACKAGES

Email Petrice Haddock
advertising@womensnetwork.com.au
for our Media Kit 
OR
Call 1800 052 476 to feature in the 
next business directory 

DO YOU WANT TO 
ADVERTISE IN THE 
NEXT EDITION? 

Hobart Property is Hot right now! Alison Rogers of EIS 
Property is Bringing People Together to achieve their 
Property Goals. If you are thinking of buying and selling 
property in Southern Tasmania give Alison a call to discuss 
your goals.
0409 220 211  | 229 Elizabeth Street Hobart

Refresh Your Smile And Confidence.
Experience personalised plans, snap-on-smile, 
invasive pain free dentistry.  Complimentary healthy 
smile assessments.  Special packs available.

smilesdentalsurgery.com  |  +61 (2) 9438 4425 

All your travel health care needs: Vaccines, medical 
kits, travel health information.  Up to date information 
on international health hazards.  What you don’t know 
can hurt you.

www.thetraveldoctor.com.au  |  +61 (7) 3221 9066

EIS PROPERTY 

DIMITRA MERSINIA

DR DEB THE TRAVEL DOCTOR

http://www.kinique.com
http://www.shineatbusiness.com.au
mailto:advertising%40womensnetwork.com.au?subject=
http://www.smilesdentalsurgery.com/default.html
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This exclusive WNA Silver Circle Membership provides 

YOU with amazing networking opportunities to meet 

and share your ideas with other like-minded business 

and professional women who have empathy with each 

other’s situation regardless of their level of business 

operation. You will have the chance to connect with 

women from a vast range of professions and business 

backgrounds who can become mentors, friends and 

offer all forms of encouragement and support for your 

business and career endeavours. 

You will also have the chance to grow and develop 

personally through exposure to our diverse range 

of motivational speakers and trainers who are all 

experts in their respective fields. There are also 

many opportunities for you to gain more confidence 

and to succeed in your business by enhancing your 

presentation and speaking skills at our live events 

and functions.

FIND MY TRIBE

Are you in  
the WNA Tribe?

Become a SILVER CIRCLE member today!

Silver Circle Member

 $425*   
/ 1ST YEAR 

THEN ONLY $299* EACH YEAR

https://www.womensnetwork.com.au/membership/
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WOMEN’S NETWORK 
M A G A Z I N E

C O N N E C T  |  G R O W  |  S U C C E E D

INSPIRATION  |  MARKETING  |  BRANDING  |  NETWORKING  |  PROFESSIONAL DEVELOPEMENT  |  STRATEGY 

Jane Lu
T H E  ( n o t  s o ) 

L A Z Y  C E O 

WOMEN’S NETWORK 
MAGAZINE

WANT TO FEATURE IN 

the next issue?
We would love to have you in the 
next issue of Women’s Network 
Magazine. We have several 
advertising options available 
to suit every need. Contact our 
office today to secure your space 
in the next issue.

CONTACT 1800 052 476 
womensnetwork.com.au

READ 
SEPTEMBER'S 

ISSUE NOW

SUBSCR I BE 

https://www.womensnetwork.com.au
http://joom.ag/dYrY
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FOR A LIMITED TIME ONLY JOIN FOR $249*
Regular joining fee $419.

CHECK OUT 
womensnetwork.com.au/benefits for full members  
benefits and details.

BECOME A MEMBER TODAY
womensnetwork.com.au/join

STAY IN THE CLIQUE WITH LATEST BUSINESS TRENDS 
With regular Biz trends, updates, event invitations and offers.

PARTICIPATE
In our Business Discussion Forums.

BUSINESS BY SOCIAL
A platform to build your business connections with other like 
minded small business advocates. We will also let our 20k+ 
followers on Facebook and others know that you have joined  
us... Join our Dedicated Social Media Groups and participate  
in the Forums. 

BIZ DIRECTORY - RAISE YOUR PROFILE!
Put yourself in front of our 5,000+ visitors. List your Business 
in our Premium Online Business Directory with the upgraded 
Premium listing  (up to 400 characters).

GET SEEN AND BE HEARD
Get access to first hand media alerts for interviews, quotes,  
guest speaking and content expert advice. Tick the box on  
your application.

BUSINESS  MAGAZINE
advertising@womensnetwork.com.au message us to be  
part of the clique.

EVENTS
Our live and online events provide a national forum where  
you can network and develop business relationships and  
create strategic alliances. Attend at Member rate. Leverage  
off live events to self-promote in Expo Lounge, Door Prizes, 
Twilight Member Events.

ONE ON ONE BUSINESS COACHING (NEW)
Benefit from a one off 30 minute complimentary hot and fast 
coaching with our guest Business Coaches (Changes monthly)

GET SEEN ON OUR WEBSITE
Ensure your Business Profile is Up to Date. Write for  
“In The News” Section and get featured Blog Articles  
or Business Articles published.

JO IN 
T H E 

CL IQUE
BECOME A 
MEMBER OF 
WOMEN’S 
NETWORK
AUSTRALIA

https://www.womensnetwork.com.au/benefits
https://www.womensnetwork.com.au/join
mailto:advertising%40womensnetwork.com.au?subject=

